Media

mass media KoL

social media A7 I 44

the print media E[J il @ A4

the electronic media Hi, T @ik

the press R TI(EFR), HriEFt

news outlet(s)/organizations #r & 44

coverage n. fiRIE (F: AT %44 H)

media coverage of... ZEAARXT..... [RIFRE

coverv. fiRiH

current affairs o/ ZF

journalist n. 10¥#

the code of conduct 17 4 #EN]

the code of ethics JEFERLIE (JUFRHRMY )

strong /impeccable work ethics F5m I /JGH AT o 1 BR MY 16 £
prevalent/ pervasive adj. JCFTAEEN], ik A7AE )

the prevalence of .....I\J¥RAT . AT

a profound effect on X ...... 15 35 VARG K] 5% Wi

disclose (or expose /reveal /unveil) social problems 575 1< ]
monitor (or supervise) and push the government to address social
problems B HEBBUMN A pR 25 1)

report ... in graphic detail AE 5 /R FIHRIE. ...



factual accounts (e.g. give a factual account of ...) WISZHHHiA . )

newsworthy adj. A1 [#H1H 1)

up-to-date / up-to-the-minute adj. HFr I, M
objective and balanced adj. UL 1E (]

reliable /trustworthy /dependable adj. FJ{5 1], T
biased /skewed adj. AN, A i ML)

distorted /misleading /misrepresented adj. & Nk S0, ANUsLHR
B, R

fraudulent adj. T4 1)

informative adj. 155 = KM

entertaining adj. ¢S5

censor v.&n. H 1T

censorship n. B 7 i BF

impose censorship on... X7 ...... S it B £r

delete /eliminate v. IR

evaluate v. PFUr, TRAL

the evaluation on Xf.... [ F0Y . VPAS

critical adj. #t4]1¥) be critical of

be flooded (or filled) with ... 78J%%

excessive violent and pornographic contents it £ )% 1 5 A N

P



at the expense /cost of PA..... kACH

media hype ZARISAE

advertising hype | & ¥AE

hype n. #01E, REEWHEE

hype v. XT.....KEEE ML, WP

commercial n. (commercials pl.) FEMk) 5

public service advertising A @) &

evoke (or stimulate) impulse buying FI ¥ 2 £ 14
shopaholic n. (shopaholics pl.) I)%E

promotion n. ), {4

marketing tool T34 T

induce someone to do something 55 . 5154 AR
target audience HFrZAX

sensationalize /exaggerate v. & AW [ 5 K055, REbE
over-repot ... to hook viewers so as to/in order to maximize profits
AT Mz e KA, M JEHRE ... R 5 | A AR R BK
spin out of control ZF A& K & K45

violate someone’s privacy 05 A e FA

destroy (or ruin) one’s reputation &R HE A )44 2
celebrity n. % A

cult of celebrity 4 A#, % NZ2FF

publicity n. ‘H1k, H#, ~JF



receive publicity FREUA Ak I 5

notoriety n. 54 RS, RAUHEE

notorious adj. =L IREET), RAHRET

misbehavior (or misbehaviour & #f 5 ) =poor behavior n. /1T
AN

acceptable behavior (or behaviour e\ HtE) A2 AT H
paparazzi (pl.) Ji4fBA

gossip n. Vi 5 i &v. YFAHLE

scandal(s) n. T.[H

cover up / gloss over / whitewash v. it s



