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The chart shows the online activities of people living in a UK city in two years.

Sunnarise the information by selecting,and reporting the main
features,and make comparisons where relevant.

The percentage of people using the Internet to do activities
in one UK cily in 2007 and 2009
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The proportion of people who
shopped online was the highest, with
the figure _rising from around 58% to
67% in 2009
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There was a similar frend in the
figure for booking (increasing to 60%
in 2009), and this figure was also
relatively high
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The figure for music was the third
highest, but it dropped slightly to
about 45%
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The percentage of people who
watched TV online increased to more
than 30%, although it was the least
popular activity in 2007
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A Targer proportion of people used
the Internet to search for jobs and
play games, reaching 32% and
approximately 28%
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Tn” contrast, the figure for learning
saw a slight drop to 31% or so
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Gverall, only the figures for music
and leaming declined during this
period, while _the percentages of
people engaging in other activities all
increased to some _extent





