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Meanwhile, people purchase fashionable products in order to copy ther friends, and it
is an effective way for them to find common topics with their peers. The opinions, ways
of life and buying decisions of their friends are influential when they establish a sense of
identity. Humans are social animals and tend to feel excluded if they behave in different
ways from those close to them. For this reason, it is not surprising that they purchase
the same hi-tech gadgets and cosmetics brands as their friends, which are normally
good conversation starters.
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On the other hand, because of technological innovations, a new generation of products.
have been produced to satisfy consumers’ needs, and this may show the power of
technology rather than people’s tendency to buy fashionable items. Manufacturers
today invest heavily in analysing and discovering the demands of potential buyers, and
design products that perform different functions to make users happy. These products
dominate the market simply because of their practical value, rather than the tendency of
consumers to follow their friends.
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The tendency of human beings to copy ane another is shown in the popularity of fashion in clothes

and consumer goods. To what extent do you agree and disagree?




image2.png
|63 -

The strong demand for some fashion brands and consumer products is sometimes.
attributed to people’s tendency to behave in the same ways as others. | partly agree with
this view, although it is not always the case.

People purchase th same fashionable products as others do because it can satisfy their
vanity. These products are often promoted and endorsed by celebrities in
advertisements, so people who make the same purchase feel that they are as tasteful
and wealthy as those high-profile figures in society. Meanwhile, they believe that itis a
norm of the group that they belong to; therefore, i they follow fashion, they show their
friends, family and colleagues that they have the same purchasing power. For example,
they spend money on expensive shoes and outfits, as well as the latest models of
electronic products, to gain a sense of self-esteem because they can afford expenses.

On the other hand, some clothing brands or consumer products are popular because
they meet the real needs of consumers. Some skirts, T-shirts and Jeans feel comfortable
and satisfy buyers who pay attention to quality. People are loyal customers of these.
brands, whether or not their peers have the same preference. Similarly, when choosing
household products, such as electrical equipment, they pay attention to functions,
features and performance, rather than squander money in the most expensive brands
that do not meet their requirements. The huge demand for these products reflects their
qualty and other advantages, instead of the human nature to copy each other.

In conclusion, some products are in fashion for the reason that people intend to show
they are able to afford the same purchase as friends do. This is not true for other
products
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Itis sometimes interesting to observe that people make similar purchases when choosing
what they wear and use in their dally lives. | agree that this similarity is possibly due to
ther tendency to copy others.

People have the tendency to copy celebrities and follow fashion in buying clothes and
consumer products because this can give them a sense of self-esteem and self-pride.
The outfits, accessories, cars and even furniture of famous people show their success
and taste. Because of this, ordinary people buy these products to show that they have
money to cover the cost. By imitating celebrities, these consumers can gain a sense of
achievement This is why these products become fashionable.

Itis also part of the nature of people to conform to the norms of the group they belong to,
50 they are likely to follow the same fashion as their friends, colleagues or family do. For
most people, the sense of self-identity is primarily decided by those that they are familiar
with, and they are inclined to learn from others about the attitudes, ways of life and
buying decisions. They would feel excluded, if they do not buy the same products as
others do, and it seems to be common among people. as they are all social animals.

On the other hand, the popularity of some products may be owing to technological
advances, rather than people’s tendency to copy one another. Manufacturers of these.
products analyse the needs and habits of consumers, thereby developing new
technology to satisfy as many buyers as possible. In this case, consumers make similar
purchases because of the practical value of these products, and it does not show their
motivation to copy others.

In conclusion, the strong appetite for consumer goods reveals the predisposition of
people to perform the same acts as those they admire or care about, although
sometimes, it is refated to the quality of products developed by companies.
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Human beings: people
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Popularity of fashion: follow fashion, buy the latest trends.
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Consumer goods: consumer products
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The popularity of some brands is sometimes attributed to people’s inclination to behave
in the same ways as others. | agree with this view, although this is the only explanation
for this behaviour pattern
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In conclusion, the growing popularity of fashion brands and consumer products is
possibly the newest evidence that we copy people we are familiar with or those we
consider to be glamorous and powerful, although in some cases, some products are
fashionable simply because they are of practical use to us.
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People have the inclination to buy the same products as those that they think are
successful, such as celebrities, because this can give them a sense of self-esteem and
self-pride. These people tend to believe that the outfits and accessories chosen by
famous people show the material success and taste of these celebrities. This is why
these products have become popular among ordinary people, who intend to exhibit

thelr abilty to cover these expenses. By imitating celebrities, these consumers can gain
a sense of achievement. (7+)




