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Sample:  
The bar chart indicates the purchase rate of three types of music in Britain, including pop music, 
rock music and classical music, according to people’s gender and age group.  
 
Obviously, men have more interest in buying albums than women, regardless of the music 
type, although the difference is not significant in classical music. Both genders show more 
preference in pop and rock music, with an average purchase rate of about 24% and 15% 
respectively.  
 
People’s choices of buying music vary considerably across different age groups. Teenagers, as 
well as those in their early twenties, tend to buy more pop music and rock music albums 
instead of classical music, and the purchasing ratio for the former two types goes up to nearly 
30%. This is also true for those aged between 35 and 44, with a generally lower ratio. 
Those aged between 25 and 34 seem to be willing to try a variety of music forms, including 
classical music, with higher rate of purchase than the previous groups for all three forms (up 
to nearly 35%). Older people, who are 45 or older, buy less albums in general and prefer 
classical music to the other two forms. 
 
In general, pop music and rock music have higher market shares among British consumers.  
(210 words) 

The chart below shows the types of music albums purchased by people in 

Britain according to sex and age. 


