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The percentage of older customers buying classical music (over 20%) is much higher than t

4. KREEBRREEZELM: RIMNBBHZEIE
- The percentage of people aged from 25 to 34 buy rock music is the highest.
- There are only about 10% of men and women purchase classical music.

5. ZXREFRELNEAERE: BENEIERRE

6. ABRIRIAANIER
People in 16-24 (55i%)

People from 16 to 24 / people between 16 and 24 / people in the group of 16-24
Young customers (16-24) / older buyers (45+)
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@. vary (varies) considerably across different !age groups. (FEAIFERENALE.. . T HEFERK
People’s preference for music varies considerdbly across different age groups.

2. The percentage/proportion of ... reaches n%, (...B9EEHIAZ T n%)
which is m% higher than that of their ... counterparts. (XLE...EHm%)

- The percentage of male customers reaches roughly 25%,
which is about 8% higher than that of their femalg‘cm
- The proportion of older buyers (above 45) reache ,
which is about 15% higher than that of their younger counterparts.

- A The proportion of older buyers (above 45) reaches 20%,
which is almost four times as many as that nI:Eheir younger counterparts.
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=...xxf&: xx times as many/much as ....

tE... Z2xxfZ: xx times more than ....




3. The situation is similar for ... / lm is alsg (FABFE1E T3 RAEMESFIE)

This is also true for people frnm Ithough their buying rates are lower.
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4. Regardless of ...
Regardless of music genre, the male purchase more albums than the female.

clear overview |~

{the men lthe male customers]
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rock music / 25-34 / 33%

People from 25 to 34 who buy rock music alhum{ take up B3% nf

33% of customers from 25 to 34 would make a purchase for rock music albums.




KA..., Fi..... BEEE. ‘

e ..

Some people think governments should not allocate funding fnr@ternatinnal aiaiy
because there are disadvantaged groups in their own countries, such as the homeless

and those in poverty.
To what extent do you agree or disagree?

In my opinion, it is true that vulnerable groups in every nation need governments'

attention, but this does not mean that international aid is out of the question.
e

In my opinion, it is essential for rich nations to provide a variety of supports for o
less developed countries, but this does not mean that financial aid makes no

difference.
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