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The two tables display sales of Fairtrade-labelled coffee and bananas in both 1999
and 2004 in five European countries.

Overall, all five countries saw an increase in coffee sales over the 5 years, but sales of
bananas decreased in two countries. Switzerland was the nation that had spent most
on imported goods.

In 1999, Switzerland consumed the most Fairtrade products, respectively €3 million
for coffee and €15 million for bananas. The sales of coffee in Switzerland doubled
those in the UK. More impressively, the former country even consumed bananas 15
times as much as the latter. Both nations had witnessed a considerable increase in
two products by 2004. Incomes from Fairtrade coffee in the UK soared to €20
million, much higher than those in Switzerland (€6 million) in that year. Over the
same period, Fairtrade bananas received a triumph in Switzerland, with sales rising
considerably to €47 million.

Sales of Fairtrade products were far lower in Denmark, Belgium, and Sweden in both
years. Despite a slight rise over 5 years, the figures for Fairtrade coffee sales in the 3
countries did not exceed €2 million. Similarly, Fairtrade bananas failed to seize the
chance to enlarge their influence, with sales ranging from €0.6 to €4 million. Even in
Sweden and Denmark, imported bananas lost their market further.
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WRITING TASK 1
You should spend about 20 minutes on this task.

The table below gives information on consumer spending on different items in
five different countries in 2002.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.
Percentage of national consumer expenditure by category — 2002

SERYP

Overview EZal S MR = Z4HE

1) ENMERNIEFL: #HRE [Food] LHREMLH, £ [Leisure] LHHRIH
EEl.

(X—m2EXEE [RE], M [=4 category] BIFAEEER)

2) 7& [clothing] # [leisure] £, AMERKILEELRK, BE [Food] L, Ireland F1
Turkey MBIHEH—T K5 (People in Ireland and Turkey spent noticeably far more of
their budget on food/drinks/tobacco than those in the other three countries did.)

(R—mth2EXE [RE] 2N [AMER] NBEEEN)

Detail B 1 TASHXNRINET (RELMENRFHIDHAA)

5 [ireland] [Turkey]

5 1: [Ireland] 1 [Turkey] 7E [Food] FAEITESELLBIENZS FHMER, 5712 28.91%
0 32.14%.

75 2: B, XTF [ireland] #1 [Turkey] ERAEIE, BRXTF [Food] RIFEHLLE
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(A EAANAT BAEBRENR [Food], BT 1 2AEE [ENER] LK, AP 2 2%
—NERAE. ¥ [=EFRME] FEER)

#7530 BA [Ireland] # [Turkey] # [Clothing] LATEHLLHIZERE, I %Eh,

{B48ELTF [Ireland] AR, [Turkey] ARE&E7E [Leisure] £FE%% (Compared to residents
in Ireland, people in Turkey showed more willingness to spend money on leisure/education-
related issues), EHLIbLBIBIET 4%, & [lreland] B9EE.

CERMLE 3 M ATREAR, H2RE [HEDEIE], ©F [WERMNKRMALLE])

Detail B 2 TINS RN FMAT (REIEABNRIEISARA) :

B [#FT=1Ex]

@ 1 IEAERMERE [Food] EHEMREPEET lIreland] 1 [Turkey], Hxd
MEES LS BIRZ 16%. 18%F0 15%Z&H .

M5 2: [ltaly] ARTE [Clothing] EREMRBES—IRIXET W% RENMERZHE (The
interest in clothing/footwear shown by Italian was worth mentioning: they [spent 9% of their
budget\ on clothing/footwear-related items, higher than all other four countries.) .

475 3. A8LTF [Spain] AR, [Sweden] ARZRTE [clothing] L HEMMERRE (£
2 6%), 1Bfh{17E [Leisure] AIFEE AT HE A F7. (Compared to the people in Spain, Swedish
residents were slightly less inclined to spend money on clothing/footwear, with the respective
percentages being nearly 7% for the former and nearly 6% for the latter; however, Swedes
showed more generosity when it comes to leisure/education-related expenditure)

HBEIBANBE S (R R — R ba bt
FELERENMERNEDLEN, BIREE%R A BERDMIME EREN [Sit] kB BEemE
R, MARREZEN [BF] LB EemlER, FERRIOH—PEENEEIH.

SELBX
® XA TSNEARIKE, AIRFNFHN—LEESRKET (EFEIR, EXWIES
EEKET 8 H M EHKTE, FWMRABTEEH, BEEDEHE 85 8+)

® HEED AT IURRAIIRIR

The table compares consumer expenses in 2002 on various commodities or services in
five countries: Ireland, Italy, Spain, Sweden, and Turkey.

Overall, all the countries consumed the most money on food/drinks/tobacco and the least
on leisure/education. People in Ireland and Turkey spent noticeably far more of their budget
on daily diet than those in the other three countries did.

The shares of expenditure on daily diet were significantly higher in Ireland and Turkey than
those in other countries, respectively 28.91% and 32.14%, simultaneously much more
elevated than domestic expenditures on clothing/footwear and leisure/education in these

HEF [AL] SRR R [9%], TFHEER [9% of their
budget]
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two countries. Despite similar proportions in clothing consumption in both nations, Turkish
people showed more willingness to spend money on leisure/education-related issues, with
a figure of over 4%, doubling what was consumed by Irishmen.

In ltaly, Spain, and Sweden, respectively, food consumption occupied around 16%, 18%,
and 15%, relatively lower than those in Ireland and Turkey. Notable was the most
substantial interest in purchasing clothes or shoes among Italian residents, who spent 9%
of their budget on related items. Compared to people in Spain, Swedish residents were
slightly less inclined to spend money on clothing/footwear; however, Swedes showed more
generosity regarding leisure/education-related expenditure.
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