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Describe a good advertisement that you think is useful (AN )
You should say:

Where you can see it
What it shows
Why you think is useful

And explain how you feel about it
RS
o advertisement LR ad
e commercial —f#EHZRM & TV commercial

o promotional flyer ["EEfEH

I don't like those promotional flyers. | hate it when people just hand
them to me on the street. And | don’t know what to do with them. Do |
keep them or do | throw they away?

e newspaper ads RS
 billboard ads #TREIAT 5K

You see billboards everywhere advertising real estate.
e cold calling BiESHE
| hate receiving cold calls.

e internet/online ads M4 &5; online marketing MR E

Internet ads are a very effective form of advertisement. &~ &2—HE
BHHEHES
o jingle I"&EX&AM, ABFhEE/TARY)VEERR

My favourite jingle is the McDonald’s commercial, “Balabababa I'm
loving it!” It's so catchy.

e slogan 15i& the phrase the ad uses to promote the product.

An ad with a good slogan can always make me remember it, and make
the product stand out in my mind.
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e entertaining ad REERFHENNIE
| love an entertaining ad. Very funny and memorable.
e apiece of art ZAR

| ike a commercial that is very artistic and unique, almost like a piece
of art.

e be drowningin ads

My Facebook feed is drowning in ads now.

The internet is drowning in ads.

e Too much advertising.

e Be flooded with ads.

My inbox is flooded with spam/ads right now.

e Target market Bixmi%

The target market of this advertisement is women-and children.

o Testimonial EREHETE. FL SESHFRBNERAERREARR, ZEE
BFHRAR.

| trust the product more when | see someone gives a testimonial.
e Word of mouth i A. BARHEE

If my friend, with word of mouth, tells me some product is really good,l
trust their words.

e Celebrity endorsement EAZX=

e Product placement F=GtEN
| don't like product placement in a movie.
e Provocative ads with shocking images ##4 % S AEENER

Some provocative ads with shocking images are really upsetting to
see. They're really inappropriate for children.

o Misleading words izS4$X=F
o _Exaggerated claims &iKIh%

e False advertising E{RI"&

Today, I'd like to share with you an online advertisement that I've heard
across several podcast channels lately (REEFRVEFIHEERTITE) .
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It's about online therapy (F_E/{0ERTT) . | really like the jingle (FEfh) .

It's pretty catchy (AW, BREA.EM) , so that’s why it drew me in (I§5|

) the first time.

The ad starts by depicting (##i®) the overwhelming stress and anxiety

that many of us are facing nowadays. It's absolutely relatable (LARFS

%) .But it doesn't stop there (FRLEFit) . It dives deeper into (iF¥E) a

common barrier (XFEHPEEE) we have, which is the fear of judgment and

embarrassment (FH#EITLILENZEIE) when seeking help face to face

with a therapist ((0IEAFTIT) .

The ad introduces the concept of online therapy, painting a picture (}#8

—1 EjE) of people, like us, finding comfort and support in a safe and

comfortable online environment (fF4&& 23 REEE)) .

| find this ad very useful for several reasons. First, it recognizes a
significant issue: the modern-day struggle with stress. Second, it offers a

solution that's not only convenient but also empathetic (X1 0H) .

Online therapy is a non-judgmental option (F&£#WAIELICRBHET) for
people who may be hesitant to seek help.

Lastly, what really touched me was a compelling testimonial (3TaIADEIA

F##F) from someone who had experienced a life-changing

transformation (T —4%83E) through online therapy. Their story was

genuine and heartfelt (EiBE ) . It really spoke to me on a personal level

(5FEm) . It made me seriously consider exploring this option (I#ZEX1
3EW) for myself.

So yeh, that was the ad. Thank you!

Part3:
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1. What do you think of online advertising?

Well, it's a bit of a mixed bag (#ifF4k#E%) . In my opinion, on the
positive side, it allows business to reach more audience and potential
clients, and it can be highly targeted (EE§t%18!) which means that the
ads consumers see are more likely to be relevant to their interests and
needs (EFAHEHIHNMIEBEI) . However, the downside is pretty obvious

too. Internet users are constantly bombarded with ads (3 &3%4E)

which can be quite annoying and intrusive. Personally, | enjoy watching a
well-designed and well-made (iZitfIF{EFSEH) ad that is relatable to me

but not too pushy and aggressive (X3&#. HEBFPE) atthe same time.
They can provide me with a lot of information | may not know elsewhere.

2. Are there any great online advertisements?

Absolutely there are many fantastic online ads that are creative and out

of the box. Yes, we do see a lot of annoying pop-ups (3#&) and clickbait

(#xfA%) ads and they kind of ruin the reputation of all online ads, but

there are still gems (Ei#) too. Like the one | just mentioned. I LB %4
BIF. GLikR)

3. What do people usually buy?

Wow...this is a very general topic, | mean, people have all kinds of
interests, needs and preferences. They buy a whole range of things, you
know? The basic things are always like, groceries, clothing and household

items; and there are home appliances (XH) and tech gadgets (¥#537=

fa) ;or bigger things like cars, boats, houses. (9335i7i8)
4. Why does buying new things make people happy?

Because people are all novelty-seekers (JE&03EEIA) . Buying new things

means you will have new experience of using this new thing, which
brings joy and satisfaction. And on top of that, new things are always
shiny, pretty and perfect. Most people like new and perfect-looking

things. That's why people love babies! Haha, just joking! (J&E[#])
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5. Do people watch useless advertisements in this day and age?

Oh yeah for sure! And it's not like we are doing it on purpose(fREHEMA

2Z), sometimes we're just doing it without realizing it (EEif) ! Because

today, our world is flooded with all kinds of advertisements (#I-& &4k

—f&#:%) , and when you scroll online (TE&RIF#H) , sometimes you get
caught up in this tornado of advertisements (#HEN"SHEERE) , one

after another, and before you know it (&% RMid3¥) , you've already

spent 30 minutes watching some meaningless advertisements. ([&[Z)
6. Do you think there's too much of advertising in our daily lives?

e LENRE, BEE%.




