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critical thinking

What are the advantages and disadvantages of advertisement? Adverts; ads; tv

commercial
Poster; banner; sticker; flyer; public service announcement

Surely, it can be a good | Since firstly,
thing And besides
While conversely, when | If xxx too much, troublesome

talking about drawbacks, |

have to say that

Similarly/likewise, without xxx, xxx is likely to happen

That’ s why xxx needs to be more responsible

There should be a balance

It really varies from person to person/ people have to trade off;

FEBLR9RR B e ?

1 keeping plant?

2 online shopping?

3 doing extreme sports?

Band Fluency and coherence Lexical resource Grammatical range and accuracy Pronunciation
9 | » speaks fluently with only rare repetition or selfe | * uses vocabulary with full flexibility and + uses a full range of structures naturallyand | » uses a full range of pronunciation features
correction; any hesitation is content-related precision in all topics appropriately with precision and subtety
rather than to find words or grammar + uses idiomatic language naturally and + produces consistently accurate structures | » sustains flexible use of features throughout
» speaks coherently with fully appropriate accurately apart from 'slips' characteristic of nafive v s effortless to understand
cohesive features speaker speech
* develops topics fully and appropriately
8 | » speaks fluently with only occasional repetition | + uses awide vocabulary resource readily and | * uses a wide range of structures flexibly * uses a wide range of pronunciation features
or self-correction; hesitation is usually confent- | flexibly to convey precise meaning v produces a majority of error-free sentences | » sustains flexible use of features, with only
related and only rarely to search for language | * uses less common and idiomatic vocabulary |  with only very occasional inappropriacies or | * occasional lapses
+ develops topics coherently and appropriately skiffully, with occasional inaccuracies basicinon-systematic errors v is easy to understand throughout; L1
v uses paraphrase effectively as required accent has minimal effect on intelligibility
T | v speaks at length without noficeable effortor | » uses vocabulary resource flexibly to discuss | + uses a range of complex structures with v shows all the positive features of band 6
loss of coherence avariety of topics some flexbility and some, but not all, the posifive features
» may demonstrate language-related hesitation | + uses some less common and idiomatic v frequently produces emor-free sentences, ofband 8
at times, or some repetition and/or self- vocabulary and shows some awareness of though some grammatical mistakes persist
corection style and collocation, with some
* uses a range of connectives and discourse inappropriate choices
markers vith some flexbility v uses paraphrase effectively
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PATH TO IMPROVING

STUDENTS’ WRITING

BY STACEY LLOYD

OVERALL
STRUCTURE

mEEAE ...

Now it's all about the .

overall planning and
structure. Time to PARAGRAPH
pull together aill SIR_L!GI_L!BE

the threads
and weave
them into one

* Journey down to
paragraphs: transition
words and phrases;
topic sentences;
embedding

quotations;
.. structure.

SENTENCE
FLUENCY

by~ ey - R B
Spend time focusing \\
on individual \
sentences: varying
sentence beginnings;
understanding
types; playing with
length.

WORD
CHOICE

EEEEEEEA W

" No go back to
s? basics by focusing
¥ on individual words:

connotations, tone,
strong verbs, adverbs

and adjectives.

GAPS

iy iy e
" Before they get

.7 started, students

+ heed to know what
they are writing and
why. Think genre,
audience, purpose,
and style. Play with
formal/informail
language.

CLCK TO READ MORE
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Task 2
Band Task Response Coherence and Cohesion Lexical Resource Grammatical Range
and Accuracy
9 | o fully addresses all parts of the task | # uses cohesion in such awaythatit | # usesa wide range of vocabulary with | # uses a wide range of structures
+ presents a fully developed position attracts no attention very natural and sophisticated control |  with full flexibility and accuracy;
in answer to the question with # skilfully manages paragraphing of lexical features; rare minor errors rare minor errors oceur only as
relevant, fully extended and well occur only as 'slips’ ‘slips’
supported ideas
8 | ¢ sufficiently addresses all parts of + sequences information and ideas + uses a wide range of vocabulary # Uses a wide range of structures
the task logically fiuently and flexibly to convey precise | « the majority of sentences are error-
¢ presents a well-developed + manages all aspects of cohesion well [  meanings free
response 1o the question with + uses paragraphing sufficiently and + skiffully uses uncommon lexical items | « makes only very occasional errors
relevant, extended and supported appropriately but there may be occasional or inappropriacies
ideas inaccuracies in word choice and
collocation
+ produces rare errors in spelling
andfor word formation
7 ¢ addresses all parts of the task + logically organises information and + uses a sufficient range of vocabulary | ¢ uses a variety of complex
+ presents a clear position throughout | ideas; there is clear progression to allow some flexibility and precision | structures
the response throughout + Uses less common lexical tems with | # produces frequent error-free
+ presents, extends and supports + uses a range of cohesive devices some awareness of style and sentences
main ideas, but there may be a appropriately although there may be collocation + has good control of grammar and
tendency to overgeneralise andlor some under-/over-use + may produce occasional errors in punctuation but may make a few
supporting ideas may lack focus + presents a clear central topic within word choice, spelling andlor word errors
each paragraph formation

People nowadays are surrounded by all kinds of advertising.

Advertising affects what people think is important and someti

mes has a negative influence on people’ s lives. to what exte

nt do you agree or disagree?

1. —HIEEBHEA

2. &8

SERIENENE

be packed with; be full of;

misleading; false; misguiding; inappropriate troublesome

3. ME)\E7NEE

Wayne’ s BRAIN STORM

Positiv

1. Informative

BEREX

relevant; related; critical;

Negative

1.
=SER

Misleading
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-Helps us make decisions - fraudulent online
behavior
EENEBEMURE X 28 VE
-Consumer power - Information is
biased
TH 288 BOAA FEBNER
2.  Competitive 2. Saturation
BHEH &
-Opens up the market - Too much advertising
FIF ™ W20 E
-Keeps prices low - Annoying ads on TV
RN B S EKE
3. Entertaining 3. influence children
BRR ®)LE
-Ads these days are more captivating - put pressure on
parents
SR FIRE|BRBK BREKEE
-Social media involvement persuade children to follow trend
MRIEARRIEA iAR ) L ER B R
MR 1: Acan | %
be 2. B3R 7T feature, function, price, design, specifics
informative EhR
and & OE ;- without xxx, it will be laborious to discover details by
instrumental | themselves, which tends to be troublesome
XL :
R . accordingly, consumers can be well informed about those
xxxx without stepping out.
As a result, people’ s life can be facilitated by xxx in terms of
improving efficiency and productivity
MR 2 fRRE
PSA can be | Z4l: regarding public courtesy, xxx protection
educational EhiR
and socially | &ilE: with the absence of xxx , people would lose a golden oppor to
meaningful be educated
XTI :
MR due to that, xxx better their behavior and raise awareness,
after all, behavior lies on mentality and understanding
ik RZBEEFEE:
T2 B9 xxx:
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Xt He
/Compared

R
with /Especially

Happiness ==f& Incentives Fi#l

Emoti | EEEE, 84 FENRREI (3 | Cost | BRkFZTFE, BIENME (7 9#EF)
on itF)

Healt | S LR (3 9iLF) Efficie | AMMNIRSmESMMENBRER

h ncy (7 932H5)
P2P | AT EEBIEREE (7 93X | Qualit | AR SHEB B IF M EMSIMAR
) y (7 PH)

Care | W MmIEFER, sIHME (7 | Safety | BRI SMMET SVER (3 9ibd)
er pa- &=

R [Effect

e G|

/Compared

with /Especially

RE—E: ETFTHLEaR, HNLEEINE solution
XEF—R, RN SHTENR xxx
A ENEREANXEMEREEFNBERAEESHNES;
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Task Response

BX:

Introduction 3|5

1. HRESMNeRNSNEY

T AEN SELAABENNE T MBI RMEVESHER,

The omnipresence of today’ s advertising has had inevitable impact in several
aspects. This has been apparent ever since consumers’ shopping habits were
reshaped and company’ s way of conducting business was revolutionized.

2. NAMs=  (from my perspective)

& ANNEFEER A TN

From my perspective, the overall influence carries more merits than drawbacks for
the following reasons.

Body paragraph 1:

1. MR 1: (one of the most supporting arguments is that--*)

EENN—XFE SHBEEMMHREEZLENEXERE, SFIIN, T8E, ZEA
&

One of the most supporting arguments is that advertising is both reliable and efficient
for informing consumers with necessary details about a certain product, including the
appearance, function, efficiency and availability as well as the price.

2. RIE: (conversely)

MPEKBEXEUBN &, FH SHEBDRERIFNEER, HEENA S AN BMEH
FEEAHIERER

Conversely, those potential buyers have to waste time and energy searching for
information and making comparisons among brands if there are insufficient
advertising channels, such as TV commercials, printed ads or classified websites ads.
3. WR: (for these reasons, )

X AT ATE AR S IR ER R MBR A X MELE SRR E

That's why consumers now increasingly rely on emerging ways of advertising such as
social network, or new media to absorb information when they need to make a
purchasing decision.

Body paragraph 2:

1. M 2: (besides)

B, A EEYEENRSAARRRAEEEREZNER, 8FKR, RIFsIY, fxX
ESEBEERELE

Besides, public service announcements serves an essential purpose in educating and
raising public’ s awareness in a wide range of fields that include preserving the
environment, protecting animals or caring for the socially vulnerable groups.

2. %45 (toillustrate this point)
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Eean— Ny fE WildAid BOIEBFBRFF BB AMELAE TIEB TR SR

To illustrate, the campaigning of “no buying, no killing” was conducted and
promoted by a non-profit organization named Wild Aid and has successfully attracted
attention with impressive TV commercials advocated by celebrities,

3. & (which shows )

BRT A RERRBSN ST B9 SAERRFIR D

showing how public’ s shared responsibility and boycott resolution can make a huge
difference in saving endangered animals.

Body paragraph 3:

1. iEEWR (admittedly)

WA, AAREN SERENANESTRES RN

Admittedly, irresponsible advertising brings about a series of disturbances to both
individuals and society,

2. Zl(including )

BEEREENER, SKNBN, FEENRSHTEEZNETERTA

and including misleading information, overrated functions, inappropriate content or
even defrauding money on the internet.

3. W (therefore)

Eib, BSRESEEM™EREERFREERENEAEEIE

Therefore, governments need to make more stringent legislations to protect
consumers from potential abuses by wrongdoers.

Conclusion &k

1. £RiR: (determining the pros and cons)

EXMERomzE, TaANEENFLEEREBEN

Looking at pros and cons, it is obvious that advertising carries more merits.

2. BAXESEHE: (meanwhile)

BRI, BINEEINMRINEEENEHT ST, RRIPEZHERBEY SmitEFEL
BEMSKASE

At the meantime, this industry is ought to be well regulated and controlled to ensure
that consumers benefit from advertising both efficiently and productively.

Grammatical Range and Accuracy

AFTER Wayne’ s CORRECTION
Introduction paragraph:

Simon: The omnipresence of today’ s advertising has had inevitable impact in several
aspects. This has been apparent ever since consumers’ shopping habits were
reshaped and 1. company’ s way of conducting business was revolutionized. From
my perspective, the overall influence_2. carries more merits than drawbacks for the
following reasons.
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Wayne: The omnipresence of today’ s advertising has had an inevitable impact in
several aspects. This has been apparent ever since consumers’ shopping habits
were reshaped and business conduct was revolutionized. From my perspective, this
overall influence contains more merits than drawbacks for the following reasons.

Wayne =iF:

1. Way of conducting business 23 business conduct

Business conduct FrmEW TR, EMEE

2. Carry B3 contain

=nB8s, A8

1EAJTT3 : the omnipresence of - L ARFERY - impact = influence #10E; reshape
shopping habits B2 TS 1&,; conduct business £E1EM; be revolutionized #Z
¥::3

Body paragraph 1:

Simon: One of the most supporting arguments is that advertising is both reliable and
efficient for informing consumers with necessary details about a certain product,
including the appearance, function, efficiency and availability as well as the price.
Conversely, those potential buyers have to waste time and energy searching for
information and 1. making comparisons among brands if there are insufficient
advertising channels, such as TV commercials, printed ads or classified websites ads.
2. That's why consumers now increasingly rely on emerging 3. ways of advertising
such as social network, or new media to absorb information when 4. they need to

make a purchasing decision.

Wayne: One of the most supporting arguments is that advertising is both reliable and
efficient for informing consumers with necessary details about a certain product,
including the appearance, function, efficiency and availability as well as the price.
Conversely, those potential buyers have to waste time and energy searching for
information and comparing brands if there are insufficient advertising channels, such
as TV commercials, printed ads or classified website ads. For these reasons,
consumers now increasingly rely on emerging techniques of advertising such as
social networking or newer media to absorb information when deciding on a purchase.

Wayne miF:

1. Making comparisons among brands 28 comparing brands
FRUERARN@AE, EINBENE

2. That’ swhy 2 for these reasons, (try not to use these words in an essay, it” s
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spoken English)
That’ swhy IFOEK, AESEHER
3. Ways %A techniques

way i3 FiE 8
4. f¥= they
EX R RER AR

EBAITTE : inform A, &H; functionality T1EE, potential buyers ETEHIELER,; search
for information ¥#Z(Z5 ; insufficient = not enough REEHI; TV commercials EBE
&, printed ads FE &, classified websites ads #EMILHIS &, emerging means
of media FAAVRBFELL, social network #t35M%5; absorb information IRYIES ;
make a purchase decision {4 THIFEE

Body paragraph 2:

Simon: Besides, public service announcements serves an essential purpose in
educating and raising 1. pubtie—s-awareness in a wide range of fields that include
preserving the environment, protecting animals or caring for the socially vulnerable
groups. 2. To illustrate, the campaigning of “no buying, no killing” was conducted
and promoted by a non-profit organization named Wild Aid and has successfully
attracted attention with impressive TV commercials advocated by celebrities,3.
showing how public’ s shared responsibility and boycott resolution can make a huge
difference in saving endangered animals.

Wayne: Besides, public service announcements serve an essential purpose in
educating and raising awareness in a wide range of fields that include preserving the
environment, protecting animals or caring for socially vulnerable groups. To illustrate
this point, the campaigning of “no buying, no killing” was conducted and promoted
by a non-profit organization called Wild Aid and has successfully attracted attention
with impressive TV commercials advocated by celebrities, demonstrating how the
public” s shared responsibility and boycott resolution can make a huge difference in
saving endangered animals.

Wayne siFE:

1. M3 public, (The word “public” is used too many times in this paragraph)
Public TILIERZERR, XEH awareness, BIERRARBKEIR

To illustrate XA to illustrate this point

ERATIHRPEX—R

2. Show ¥ demonstrate

FRERT, BT

EAITTE: campaigning of -+ - ANEZEES);  No buying, no killing R&X3E, FiRE
RE

conduct and promote SLHEHIFESN; non-profit organization FEEFIZHZR; advocate
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WA, 32#F; public service announcement L\as/ & serve an essential purpose &
EEEZRIER, raise awareness of - 1&g HIEIR,; preserve the environment {R#
If45;  care for socially vulnerable group FXF55ZEHK; shared responsibility H/azE
fE; boycott resolution HE#IFIEL; make a huge difference iEXRINZ; save
endangered/extinct animals 1R#FHE 514

Body paragraph 3:

Simon: Admittedly, irresponsible advertising 1. brings about a series of disturbances to
both individuals and society, and including misleading information, overrated 2.
functions, inappropriate content or even 3.

Therefore, governments need to 4. make more stringent 5. leqislations to protect
consumers from potential abuses by wrongdoers.

Wayne: Admittedly, irresponsible advertising introduces a series of disturbances to
both individuals and society, and include misleading information, overrated
functionality, inappropriate content or even fraudulent online behavior. Therefore,
governments need to enforce more stringent legislation to protect consumers from
potential abuses by wrongdoers.

Wayne miFE:

1. Bring about 224 introduce

Frwk, BT, ZEHAE

2. Functions B4 functionality

FRIEE, ThK

3. Defrauding money on the Internet %A fraudulent online behavior
FRMBIERRITA

4. Make more stringent legislation B3 enforce more stringent legislation

ElEB B, FLHEE™HRER

5. Legislations 24 legislation (never plural)

Legislation ARAI£Z1E, AeEMA s

EAIIJTEK . irresponsible RN FEEH]; introduce ¥, s series of - —FZHI;
disturbance E#L; misleading =REHI; overrated EAXE1FHI; inappropriate A&
1ZHY; fraudulent online behavior MZ$1E%E,; enforce more stringent legislation LiE&E
D= FRIAE,  protect:--from--1R#F - RZ--BIBE,; potential abuse ETEHIEZIEK
#2774,  wrongdoer #tFEAIA

Conclusion £igE:
Simon: 1. looking at pros and cons, it is obvious that advertising carries more merits. 2.

At the meantime, this industry 3._is ought to be well regulated and controlled to ensure
that consumers benefit from advertising both efficiently and productively.
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Wayne: Determining the pros and cons, it is obvious that advertising carries more
merits while this industry should be well regulated and controlled to ensure that
consumers benefit from advertising both efficiently and productively.

Wayne miFE:

1. Looking at B9 determining

ERESHTMERZE

2. Atthe meantime 229 while

5|1&— P HEMRIENG, FRER:-

3. Be ought to be %3 should be

EAITTER : pros and cons th# M, itis obvious that---1RBFE - ;industry 17Mk; regulate
and control MERIEHE;  benefit from M---3zs;

~Wayne BB ~

The omnipresence of today’ s advertising has had an inevitable impact in several
aspects. This has been apparent ever since consumers’ shopping habits were
reshaped and business conduct was revolutionized. From my perspective, this overall
influence contains more merits than drawbacks for the following reasons.

One of the most supporting arguments is that advertising is both reliable and efficient
for informing consumers with necessary details about a certain product, including the
appearance, function, efficiency and availability as well as the price. Conversely,
those potential buyers have to waste time and energy searching for information and
comparing brands if there are insufficient advertising channels, such as TV
commercials, printed ads or classified website ads. For these reasons, consumers
now increasingly rely on emerging techniques of advertising such as social
networking or newer media to absorb information when deciding on a purchase.

Besides, public service announcements serve an essential purpose in educating and
raising awareness in a wide range of fields that include preserving the environment,
protecting animals or caring for socially vulnerable groups. To illustrate this point, the
campaigning of “no buying, no killing” was conducted and promoted by a
non-profit organization called Wild Aid and has successfully attracted attention with
impressive TV commercials advocated by celebrities, demonstrating how the
public’ s shared responsibility and boycott resolution can make a huge difference in
saving endangered animals.

Admittedly, irresponsible advertising introduces a series of disturbances to both
individuals and society, and includes misleading information, overrated functionality,
and inappropriate content or even fraudulent online behavior. Therefore, governments
need to enforce more stringent legislation to protect consumers from potential abuses
by wrongdoers.
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Determining the pros and cons, it is obvious that advertising carries more merits while
this industry should be well regulated and controlled to ensure that consumers benefit
from advertising both efficiently and productively.

FELE0IE | 1 RRER2ER RN AMS

EEzalllE:

1. People nowadays are surrounded by all kinds of advertising. Advertising affects
what people think is important and sometimes has a negative influence on peopl
e’ s lives. to what extent do you agree or disagree?
To what extent do you agree or disagree, X=2—f
A: Argumentation (WmRHMEEMSE) B: Discussion (MRAMHEZ) C: Report (R
HFMBR)

HEiy, EFEA : 7/1392 58 B: 5/597 HER

2. HRUENS (BELCRZSNEEA7, ERER; 53—HEANILEE, E—K)

Happiness 48 Incentives FI#
Emotio Cost
n
Health Efficien
cy
P2P Quality
Career Safety
3. XEEE (FAXBRARNELZKRICIENAE, FBOFEENEZETEHLL)

7 DX aEE
M 1: ;
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W 2:

3 it




