pUREN

press n. FrEFL > HrERE
coverage n. 4 [E{RE

fair adj. /N FRY

cater for audiences & W AR

hook vt. W& 5[ > { 54

unveil v. 552
supervise v. &

mislead vt.iZ2 &

exaggerate/overstate/magnify v. &K > Z5K

public opinion E&if;
[ &

commercial n. (CZEHREGEA H i) 75

public service advertising N\ %5/ 2

advertiser n. & 5#

promotion n. {f££H

marketing tool AT H « (E4HFEL » 5Rl% marketing strategies )
target audience H 15z 4%

shopaholic n. MHYHIE

induce vtlfji% ~ {EfH

stimulate/motivate vt. FI}% - ¥

purchase decision [Ig3L i F

ZARIE R
unique adj. ME—HY > JHEFAY
representative n. XF% adj. HLAIRY » BT

poem n. 33



painting n.Zz[H]

musicn. & 5k
sculpture n.fEZ] - HEYH
spiritual adj. f&1H_EAY

pursuit n.353K » 1EA

Beijing Opera Z &

cross-talk fHFE

= A1 7F0 EH 1R ER5I __FE AR

10.

The editorial policy of a newspaper determines whether serious news items are

reported in a responsible way.

Unfortunately, sensational journalism has resulted in [ [H 745 55 much public

distrust of the media.

The media nowadays carries too many.stories about celebrities and trivia {5+

and not enough serious news.

The fire disaster occurring in‘Australia received global news coverage, so that the

whole world became interested in the consequence.

It seems that every insignificant event in the lives of celebrities makes front page

headlines.

One disadvantage of the printed media is that it is unable to carry the lastest

breakingnews stories. ( breaking news: news that is arriving about events that

have just happened )

Newspapers are unable to provide up to the minute news coverage of events as

they happen.

Newspapers have now become only a source of stale news, which is a major reson

why they have become less popular.

Celebrity endorsement by famous TV stars is commonly used by companies to

encourage consumers to trust and buy their products.

Those with a strong interest in a particular field sometimes prefer to subscibe to a

magazine which has articles relating to that area.
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Newspapers have increasingly turned to providing expert and detailed F-51]fJ7
FARAZ i analysis » RKFA[LLEITIEER— T expert [REFNIHZE - BEMH
4={5141] analysis of recent events, for example, the outbreak of epidemics.
ERINLER o EEIBUG R ROZ IS - IR0 AT DUREBURA TR 550
INETATT 0 {F the outbreak of epidemics » BN S& I THEH LY » HE
T2 BURFS -

The growing popularity of online advertising has resulted in a loss of (loss &%

18 > JEEX 47 loss F lost) revenue for the printed media in general.

Supermarkets, for example, always carry huge in-store advertisements when they

slash the prices of products.

slash (HEHTHRE) FRAMEEZFE{K to slash costs A /prices/fares =7
/IMESCH AR eg: the workforce has been slashed by half.

Consumers must always be wary of the claims made in-advertisements, because

such claims are often exaggerated or untrue.

Most large enterprises contract specialist marketing companies to promote their

products.
Advertising motivates consumers to-buy goods impulsively. (motivate sb to do)

If consumers were not easily swayed by advertisements, the advertising industry

would not exist.

In deciding how to promete their products or services, businesses should first

conduct market research.

conduct an experiment/ an inquiry if[1]/ a survey

Advertising playsa key role in price wars among supermarkets.

Companies have recognized that the services of the marketing industry are

essential to launch a new product successfully.

DA T B T AR FRAE L VR > ELd & AT » IR T 2
RS -



