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g 15 FE—EXMECHH: In some countries, owning a home
rather than renting one is very important for people. Why might
this be the case? Do you think this is a positive or negative
situation?
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It seems that increasingly more people across the globe long for
owning a house and become unwilling to rent a residence. This

trend is perhaps influenced by people’s mindsets and the social

environment in which they live.

In some people’s minds, owning a house can create a sense of
stability among families, making them settle down in a cityand
better get involved in community activities. By contrast, {enting a
place to live in seems to be a temporary solution to the.problem of
housing. The landlord may terminate the rental eontractand the
tenant cannot decorate the house as they pleasé.

In many nations such as the United States andthe UK,
homeownership is idealized. For example,_having a house is part of
the American dream that many-Americans desire to achieve. In
China, whether to own a house.or not is even associated with a
person’s popularity in the“marriage market”. A young man is
expected to buy his own house“before he can propose to a girl and
get the consent of the\girks parents.

The high ratecof\howieownership may drive up the prices of houses,
particularlyin,large cities, where the demand for housing is high
while the\supply is limited. This is only beneficial to property
develppers and real estate agencies. For ordinary citizens, the
desiredor house ownership would put high pressure on them, as
many of them cannot afford to buy a house. To save enough
money for the down payment, many people have to cut down the
expenses on other aspects, lowering their life quality.

Overall, whether to buy or rent a house is decided by individuals’
economic conditions and the tendency of encouraging house
ownership only brings people unnecessary pressure.
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9] 15 25 B R/EXEH: In the future, nobody will buy printed
newspapers or books because they will be able to read
everything they want online without paying. To what extent do
you agree or disagree?
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Almost every traditional form of existence has been touched by the
digital revolution and the paper media is no exception. While some
people believe that printed words will disappear someday because
readers can access all information for free on the web, | disagree
with this viewpoint.

We cannot ignore the fact that the times are changing and<the
threat of digital age to reading culture is apparent, with.inereasingly
more people choosing the electronic way of reading.-I\think
perhaps all printed newspapers would be transfernedhtoonline, as
the main function of newspapers is to report news, events, which
can be read on the Internet. However, printed books will maintain
Its position among readers.

The majority of readers prefer paper books due to the unique
experience of reading that theyrprovide. The feeling and the
memory of reading a physicalbook are different from reading an
e-book. Physical books bring’oUt a sense of authenticity of the story,
iIdeas, and emotions the author seeks to convey. Also, valuable
printed books ean,be collected and stored, with their worth rising
over time.

Some people advocate electronic media, claiming that digital
sources provide all information without the need to pay. However,
this is¥pot true. The cost of storing and transmitting information via
digital media can be lower than printed media, but people still have
to pay for access to digital information, perhaps at a lower price, for
the sake of protecting the intellectual property of authors.

Overall, | do not agree that people in the future will access all
information online free of charge. Printed books have existed for
hundreds of years and they will survive the digital era.
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9] 15 FH =B FRIECHH: Some people say that advertising is
extremely successful at persuading us to buy things. Other
people think that advertising is so common that we no longer pay
attention to it. Discuss both views and give your own opinion.
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Advertising seeks to reach potential customers in a bid to boost
sales of products. As the quantities of commercials keep rising on
the traditional and new media, people have different views about
whether the advertising can effectively influence consumer
behavior any more.

According to some people, advertising provides information about a
product and guides consumers through shopping experience;
When faced with various brands of goods, consumers;who have
little specialized knowledge about the goods, tend t0’cheose what
Is shown repeatedly in the advertisement. With persuaswe words
and attractive pictures, advertisements have,been successfully
designed to cast away all doubts about a praduct. Tn some cases,
advertising companies hire popular stars to'gndorse their products,
taking advantage of the effect of celebrity\worship. As a result,
consumers end up buying the recommended goods impulsively,
some of which may be unnecessary purchases.

However, some people doubt the power of advertising and say that
adverting is too common-to draw people’s attention. When
bombarded withzgyerwhélmingly large amount of advertising,
people get tirgg'0f seeing sales promotion. Advertising that is
commonlyséen\but fails to live up to people’s expectation makes
them disappointed or even antipathetic to commercials. Consumers
beCame cautious about using advertisements to guide their
purchases and feel the need to carry out more research about the
product.

In my opinion, advertising remains an important channel for goods
information and affects consumers’ buying decisions. Despite the
fact that some people are losing interest in commercials, we cannot
deny the role of advertising in providing useful information for the
majority of consumers.
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&1 15 5 P4 & R/EC B H « In some cultures, children are often told
that they can achieve anything if they try hard enough. What are
the advantages and disadvantages of giving children this
message”?
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In some cultures, children are educated to work hard to pursue their
goals and made to believe that, as long as they persist to the end,
these goals can be realized.

This form of education enables children to reach their potential.
Children become more active and motivated in their studies, with
greater possibilities to enter top universities and excel in theirfuture
lives. Inevitably, children meet various hardships and setbacks and
it is human nature to think about giving up. At these.difficult times,
the encouragement from the elders is crucial.,;When ehildren are
given a message that any goal is achievable, they would have the
determination to overcome any difficulty in’life.

However, teaching children that they,can~achieve whatever they
want has detrimental effects on/their growth. The disadvantages
include high-risk exposure, toy psychological problems such as
anxiety and depressiony which *‘may happen to children after
repeated failures. We\have to“admit that individuals differ in terms
of intelligence and. capability, which means some objectives are
easy to reach for_some-children but difficult or even impossible for
other children;The’ unsuccessful experience despite continuous
effort contributes to self-esteem issues and affects children’s
identity.! Byycontrast, if these children are made aware of their
limjtations in the very beginning, they can have a greater sense of
satisfaction with life, even though their success is not comparable
to their peers’.

Overall, | think children should be taught to set down-to-earth goals
and attain them step by step. It is not advisable to encourage
children to pursue unrealistic things regardless of their individual
differences.



