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WRITING TASK 1
You should spend about 20 minutes on this task.

The graph below shows average carbon dioxide (CO?2) emissions per person in
the United Kingdom, Sweden, Italy and Portugal between 1967 and 2007.

Summarise the information by selecting and reporting the main features, and

make comparisons where relevant

Write at least 150 words.
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Average carbon dioxide (CO;) emissions per person, 1967-2007
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2. KIEX (Task?2) x1:

WRITING TASK 2

You should spend about 40 minutes on this task.

Write about the following topic:

longer pay attention fto it.

Some people say that advertising is extremely successful at persuading us
to buy things. Other people think that advertising is so common that we no

Discuss both these views and give your own opinion.

Give reasons for your answer and include any relevant examples from your own

knowledge or experience.

Write at least 250 words.
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The line graph compares four countries (the United Kingdom, Sweden, Italy, and Portugal)
regarding the amounts of CO, released per capita over 40 years.

Overall, Portugal and Italy experienced a steady rise in average carbon dioxide emissions per
person from 1967 to 2007, while the United Kingdom and Sweden witnessed a drop in the
past 40 years. Despite their respective increase and decrease, the CO, release per capita in
the United Kingdom and Portugal remained the highest and lowest of the four countries
throughout the period.

In 1967, each person in Portugal released fewer than 2 metric tonnes of CO,, ranking the
lowest among the four countries. The figure then saw a steady rise in the following 40 years
to over 5 metric tonnes in 2007, equaling the amount for Sweden. Having experienced a
parallel upward trend in the past 40 years, the quantity per person in Italy reached nearly 8
metric tonnes of CO, in 1997, and the figure plateaued in the following 10 years, ranking the
second among the four countries by the end of the period shown.

Each Swede emitted an amount of CO, over 8 metric tonnes in 1967. It rose in the following
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10 years to a peak of approximately 10 metric tonnes and began to experience a considerable
decrease in the subsequent 30 years, being overtaken by Italy in around 1990. The United
Kingdom, the country with the most significant figure in 1967, saw a steady drop in individual
CO, emissions in the following 40 years, and the figure declined from nearly 11 to
approximately 8.7. Despite this decline, however, the CO, emissions each Briton contributed
to remained the largest in 2007, compared to its counterparts in the other three countries.

RIEX

HiE%c 351 1F
EEWD 90

People seem to have contradictory views concerning advertisements' influence on us: some
argue that advertising creates a considerable impact upon people's purchase decisions;
others, however, consider their ubiquity makes them less influential. While | acknowledge
the validity of the former perspective in many circumstances, | am more sympathetic to the
latter one, believing that in most scenarios, current advertising is too commonplace to arrest
our attention.

On the one hand, advertisements can sway customers' opinions for several reasons. Firstly,
advertisers are adept with various advertising strategies to capture consumers' attention
and further manipulate their buying behavior. Compare-and-contrast strategies, celebrity
endorsement, and previous customers' testimonials, for example, play vital roles in
advertising and prove to be effective in many cases; some sellers even tap into psychology
fields, studying customers' subconscious and hypnotizing them into buying the product in a
subtle yet efficacious way. Secondly, the information gap between sellers and buyers is also
responsible for an advertisement's effectiveness. The less information concerning the
product users gather prior to a transaction, the more vulnerable they may be to the dazzling
advertising slogan.

On the other hand, advertisements, even the artful ones, are so widespread that they may
fail to command as much attention as we assume. Firstly, the current society is replete with
advertisements, and this makes it extremely hard for any single one to stand out and retain
enduring popularity. Secondly, while every seller spares no effort in brainwashing his/her
target customers with appealing slogans, customers also build immunity to seemingly
attractive commercials. My anecdote serves as a compelling example: when | need to buy
something over 100 pounds, | collect comprehensive information concerning the product
from mixed sources and always try to make decisions based on logical analysis and rational
justification instead of on emotions or impulses. Finally, we must admit that some
misleading and even fraudulent advertising does exist, and once the misinformation is

4
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discriminated and debunked, those false advertisements will end up repelling potential
customers instead of attracting them.

In conclusion, while some people may be susceptible to flamboyant advertising, the
influence of advertisements is exaggerated in most circumstances.
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Day2 /JMESZ: #7%kE (Line Graph)

. BHEHET

WRITING TASK 1
You should spend about 20 minutes on this task.

The graph below shows average carbon dioxide (CQ)) emissions per person in
the United Kingdom, Sweden, Italy and Portugal between 1967 and 2007.

Summarise the information by selecting and reporting the main features, and

make comparisons where relevant

Write at least 150 words.
Average carbon dioxide (CO;) emissions per person, 1967-2007
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2) BFE

> 150 words  (E1IX: 200 words)
2. PEREE

1) BB

i  B3k: paraphrase (BE) HH

@ H: The graph below shows average carbon dioxide (CO2) emissions per person in the
United Kingdom, Sweden, Italy, and Portugal between 1967 and 2007.

H®E: The line graph compares four countries (the United Kingdom, Sweden, Italy, and
Portugal) regarding the amounts of CO: released per capita over 40 years.

i EESW
@B The graph below shows average carbon dioxide (CO2) emissions per person in the
United Kingdom, Sweden, Italy, and Portugal between 1967 and 2007.

#®E: The line graph compares four countries (the United Kingdom, Sweden, Italy, and
Portugal) regarding the amounts of CO: released per capita over 40 years.

2) Overview RSk

i Bik: 2414, HEARTREEN 2 MR
7
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@Overall, Portugal and Italy experienced a steady rise in average carbon dioxide emissions
per person from 1967 to 2007, while the United Kingdom and Sweden witnessed a drop in
the past 40 years. @Despite their respective increase and decrease, the CO:z release per
capita in the United Kingdom and Portugal remained the highest and lowest of the four
countries throughout the period.

i AEEW

a) FF3kHA Overall, A& In conclusion

b) HWEM2MFR—EEREEN. F—RESBRIN. REEEZLN, BFET
B AERIEANET.

o) TRMMNXJLAEXE: 1) 8%, 2) &4/&low'; 3) Hx

d) B WRFRRENNEIERLEREN, B—MIERN (did, increased, rose,
ete.)

e) AR RFEFVEREIEATT, AFEAERTEETENERER.

i IEEOM

0- Portugal and lItaly _ average carbon dioxide emissions

per person from 1967 to 2007, while the United Kingdom and Sweden _ in

the past 40 years. @- their - _ the CO: release per
caplta in the United Kingdom and Portugal _ of the four

3) Detail %5% 1 5%

i Bi¥: BREXNKOHMAA, Detail B5E 1 SHPH—A

@In 1967, each person in Portugal released fewer than 2 metric tonnes of COz, ranking the
lowest among the four countries. @The figure then saw a steady rise in the following 40
years to over 5 metric tonnes in 2007, equaling the amount for Sweden. &®Having
experienced a parallel upward trend in the past 40 years, the quantity per person in Italy
reached nearly 8 metric tonnes of COz in 1997, @and the figure plateaued in the following
10 years, ranking the second among the four countries by the end of the period shown.

i EREW

a) AHEABNNRE, BHZHIL BSEMHEMNRIELE (NRTEMIE)

b) MRERA, TLGRBAXMNEZE: 1) FiFTR 2) G3FET,; 3) HBIKRES

i BEOH

@In 1967, each person in Portugal released fewer than 2 metric tonnes of COz, _

_ the four countries. @The figure then - _ in the following 40
years l over 5 metric tonnes in 2007, - _ Sweden. ®Having

_ _ in the past 40 years, the quantity per person in Italy

8
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reached nearly 8 metric tonnes of COz in 1997, @and the figure - in the following
10 years, ranking the second among the four countries by the end of the period shown.

4) Detail % 2 ik

BEMAFRETIE Detail B5% 1
0_ emitted an amount of CO: over 8 metric tonnes in 1967. @It rose in the

following 10 years _ _ 10 metric tonnes and began to _
omiceraBIEIGEarease n the SUBSEGUERT 20 yeors. BEMBIEVERAKEAIBY Ity in around 1990
©The United Kingdom, the country with _ in 1967, _

- individual COz emissions in the following 40 years, and the figure _ nearly

11 l approximately 8.7. @_, however, the CO2 emissions each Briton

contributed to remained the largest in 2007, compared to _ in the other three
countries.

. BEXET

@The line graph compares four countries (the United Kingdom, Sweden, Italy, and Portugal)
regarding the amounts of CO: released per capita over 40 years.

JU

@Overall, Portugal and Italy experienced a steady rise in average carbon dioxide emissions
per person from 1967 to 2007, while the United Kingdom and Sweden witnessed a drop in
the past 40 years. @Despite their respective increase and decrease, the CO: release per
capita in the United Kingdom and Portugal remained the highest and lowest of the four
countries throughout the period.

@In 1967, each person in Portugal released fewer than 2 metric tonnes of COz, ranking the
lowest among the four countries. @The figure then saw a steady rise in the following 40
years to over 5 metric tonnes in 2007, equaling the amount for Sweden. @ Having
experienced a parallel upward trend in the past 40 years, the quantity per person in Italy
reached nearly 8 metric tonnes of COz in 1997, @and the figure plateaued in the following
10 years, ranking the second among the four countries by the end of the period shown.

@cEach Swede emitted an amount of CO2 over 8 metric tonnes in 1967. @It rose in the
following 10 years to a peak of approximately 10 metric tonnes and began to experience a
considerable decrease in the subsequent 30 years, being overtaken by Italy in around 1990.
®The United Kingdom, the country with the most significant figure in 1967, saw a steady
drop in individual CO2z emissions in the following 40 years, and the figure declined from nearly
11 to approximately 8.7. @Despite this decline, however, the CO2 emissions each Briton
contributed to remained the largest in 2007, compared to its counterparts in the other three
countries.

BEGER 4
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Detail 5% 2

t. =&
Line graph: Car ownership

The graph below gives information about car ownership in Britain from 1971 to

2007.
Percentages
50 -
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L e o~ i
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No car
30 A
20 -
Two cars
10 A
Three or more cars -
0
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Households with regular use of a car, Great Britain
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Day3 /MES: #IREl (Bar Chart)

—. BHRET

You should spend about 20 minutes on this task.

The chart below shows the results of a survey about people’s coffee and tea
buying and drinking habits in five Australian cities.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.
Coffee and tea buying and drinking habits in five cities in Australia
70% 9

65%

60%
55% A
50%
45% 4
40% 4

35% 1

Percentage of city residents

30%

25%

e

20% 1 -
Sydney Melbourne Brisbane Adelaide Hobart

B Bought fresh coffee in last 4 weeks
EZ] Bought instant coffee in last 4 weeks
[l Went to a café for coffee or tea in last 4 weeks

BEXKIRE: Q7% 15 E-Test 1

—. EEPE

BEFE: 20min
Bl (EE) + BESERSMT4: 3min

EE: 15min (2min+3min+5min+5min)

e

2 2min
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1) BRETEE

%

4B (11 0i&)

@ FFLER: 1@iE

@ Overview E%: 2 A&

(3 Detail % 1: 44 (AMBIERT DT 4 4)
@) Detail % 2: 441 (AMBIBERT DT 4 4)

> 150 words  (EI: 200 words)
2. PEREx
1) FLEEE

i  B3k: paraphrase (KE) EH

@ H: The chart below shows the results of a survey about people’s coffee and tea buying
and drinking habits in five Australian cities.

B 5 The bar chart compares both residents’ purchasing and drinking coffee and tea
habits in Sydney, Melbourne, Brisbane, Adelaide, and Hobart.

i EESW
#H . The chart below shows the results of a survey about people’s coffee and tea buying
and drinking habits _

B 5 The bar chart compares both residents’ purchasing and drinking coffee and tea

habits in Sydney, Melbourne, Brisbane, Adelaide, and Hobart.
2) Overview RSk

i Bik: 2414, HEARTREEN 2 MR
13
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@Overall, at least half of the city population in the five cities had a drinking coffee/tea habit.
@®Among all the ways of having coffee, namely buying fresh coffee, buying instant coffee,
and going to a cafe, the last option was people's first choice in most cities.

i AETEW

a) FF3LHA Overall, TiAR& In conclusion

b) HWEM2MFR—EEREEN. F—RESBRIN. REKEZELN

c) TMMXJLTEEE: H-58%-2) “RF/& low';, 3F4m=

d) BE IRFEZVAMBIES L EZWEN, B—MRidEE (did, increased, rose,
ete. )

e) AR AERRETMUS [#EH] 71 [HR]

WRITING TASK 1

You should spend about 20 minutes on this task.

The chart below shows the percentage of households in owned and rented
accommodation in England and Wales between 1918 and 2011.

Summarise the information by selecting and reporting the main features, and make
comparisons where relevant.

Write at least 150 words.

90 v+ SRR — e ——

80 -+

70 4—

60 4-

50 4

40 +-

% of

30 4-

20 4

10 -+

1918 1939 1953 1961 1971 1981 1991 2001 2011

& households in owned [ households in rented
accommodation accommodation

BERR: SIFE 13 E-Test 2
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i EES
0-, at least half of the city population in the five cities had a drinking coffee/tea habit.
@®Among all the ways of having coffee, - buying fresh coffee, buying instant coffee,

and going to a cafe, _ was people’s first choice in most cities.
3) Detail &% 1 5%

i Sk WHANKSHEM, Detail Bk 1 SHBH—M

@In Sydney and Melbourne, the majority of people regarded cafes as the best choice for
coffee/tea consumption, with the corresponding figures being 61% in Sydney and 63% in
Melbourne. @A more significant proportion of residents in Melbourne (47%) chose to buy
instant coffee, compared to the percentage of those in Sydney showing a similar preference
(45.2%). @In contrast, those who preferred to buy fresh coffee constituted a slightly larger
part of Sydney's residents (44%) than the percentage in Melbourne (42%).

i EEEW

a) TEERBNNRE, FTHZIHKC BEHEMIRELR (MRTEHAE)

b) MRRHHN, TMEMARNEE: 1) FiBEEHR 2) &FAF 3) HERES
c) AR RFEEFXUERELEERT, FEEAERBEEIETENERRE.

d) WMREARE 4 43E, BARESN. REEXENEEE 2T,

i BEOW

@In Sydney and Melbourne, _ people regarded cafes as the best choice for

coffee/tea _ _ 61% in Sydney and 63% in
Melbourne. residents in Melbourne (47%) chose to buy
instant coffee, compared to the percentage of those in Sydney _
(45.2%). , those who preferred to buy fresh coffee _
- Sydney's residents (44%) than the _ in Melbourne (42%).

4) Detail 5% 2 5

B EEIE Detail B5% 1

O cafe FERBREANBROBIESIBABNS) for cofee/ren AAENEMARNANAESIciES, HiEhline
_ Adelaide, where people showed - more interest in buying instant coffee

(50%) rather than going to a cafe (49.5%). @In Brisbane and Adelaide, the percentages of

residents who _ fresh coffee _ both under 35%, 3%

lower than a similarly low Hobart. @®People in the three cities who - instant coffee

occupied at least half of the whole population. with respective figures being 53+ (Brisbane).

15
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50% (Adelaide), and 54% (Hobart).

. EBEXRETF

@The bar chart compares both residents' purchasing and drinking coffee and tea habits in
Sydney, Melbourne, Brisbane, Adelaide, and Hobart.

JU

@Overall, at least half of the city population in the five cities had a drinking coffee/tea habit.
@®Among all the ways of having coffee, namely buying fresh coffee, buying instant coffee,
and going to a cafe, the last option was people’s first choice in most cities.

@In Sydney and Melbourne, the majority of people regarded cafes as the best choice for
coffee/tea consumption, with the corresponding figures being 61% in Sydney and 63% in
Melbourne. @A more significant proportion of residents in Melbourne (47%) chose to buy
instant coffee, compared to the percentage of those in Sydney showing a similar preference
(45.2%). @In contrast, those who preferred to buy fresh coffee constituted a slightly larger
part of Sydney's residents (44%) than the percentage in Melbourne (42%).

@A cafe remained people's priority for coffee/tea in the remaining three cities, with the
exception of Adelaide, where people showed marginally more interest in buying instant coffee
(50%) rather than going to a cafe (49.5%). @In Brisbane and Adelaide, the percentages of
residents who were inclined to buy fresh coffee were almost equivalent, both under 35%, 3%
lower than a similarly low Hobart. @People in the three cities who favored instant coffee
occupied at least half of the whole population, with respective figures being 53% (Brisbane),
50% (Adelaide), and 54% (Hobart).

BEGEEC 4R
BTHE 975
1848 237 words
EE¥D: 8

. RBHERKRZSE

FFLEX paraphrase (HE) SH

Overview 8 | 2 H)iE, HWEERRPEREEMN 2 MFR
a) FFLF Overall, A2 In conclusion

b) HEH 2 MER—ESREZEMN. F—RUSBEIN. RIEFEEEMN

o) TMMRLTEEE: 1) %, 2) "&F/&low’; 3) B (HREA—ZHE
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o [E%] M [HR])

d) BfZ: tnRFAE MR 2T XN ER, B—M T XM (did, increased, rose,

etc.)

Detail % 1 | Bk BETAXNKRDMMA, Detail Bk 1 EHHPM—A

a) AR BNWRE, FHZIHL BEMHMYRELR (MRITENIE)

b) MRERA, TMFRMEARMNZE: 1) FiBELHR, 2) 5HaTF, 3) HEBRE
o) AR RTERWHMREIENT, FAFEEXEBEEIETENRE.
d) WMREARG 4G, WARER. SEEASHERSERTT.

Detail E&% 2 =

—_

N, BERREBLE

-H

’

FKER

Overview Ex

Detail &3% 1

Detail X% 2
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The chart shows the percentage of people in one country, by age group, who

visited one or more museums in 2006, 2011 and 2016.

Percentage of population who visited at least

one museum, by age group
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Day4 /MESZ: HE (Pie Chart)

—. BHRET

WRITING TASK 1

You should spend about 20 minutes on this task.

The charts below show the average percentages in typical meals of three
types of nutrients, all of which may be unhealthy if eaten foo much.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.

Average percentages of sodium, saturated fats and
added sugars in typical meals consumed in the USA

Saturated fat

BHEFRR: SIFFE 14 £-Test 1

19
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—. E#fTRE

1. 2HBf[E: 20min

2. BHA (FE) + #BEgEEM4: 3min
3. BfE: 15min (2min+3min+5min+5min)
4. #ZE: 2min

. BEEE
1. SR

54

o

1) I%fl\ -EX

4 B (11 41%)

@ FLER: 1A3E

@ Overview E&: 2 a)if

@ Detail Bi& 1: 4 @i (MHERTIUNDT 4 4)
@) Detail Bi% 2: 4481 (MHERTIUNDT 4 4)

2) BFH

~

> 150 words  (EI: 200 words)
2. PERBE
1) FLERES

i  B3k: paraphrase (BE) HiH

@B The charts below show the average percentages in typical meals of three types of

nutrients, all of which may be unhealthy if eaten too much.

H®E: The pie charts compare the average percentages of three potentially unhealthy
nutrients--sodium, saturated fat, and added sugar--in Americans' typical meals (breakfast,
lunch, dinner, and snacks).

20
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i BSOS

B The charts below show the average percentages in typical meals of three types of
nutrients, all of {Whichimay be Unhealthy if eaten i miich.

M5 The pie charts compare the average percentages of three _

nutrients--sodium, saturated fat, and added sugar--in Americans’ typical meals (breakfast,
lunch, dinner, and snacks).

2) Overview R5%

i Bi%: 24iE, HEARPEREZEN 2 MRS

@Overall, each meal in the USA contains at least 14% of nutrients that are harmful if overly
consumed. @Dinners and snacks conspire to account for the vast majority of unhealthy

nutrients.

i ERFEM

a) FFkH Overall, TR In conclusion

b) HEMN2/NMFR—ERREEN. E—RUSEBERIN. RERELZLN

o) TNMMXJLIEER H8H-2) &4/& low; o=

d) HE MRFREZANBERLEWEN, B—RiEER (did, increased, rose,

etc. )

e) AR BEGEBTMAT [BH] M [HR]

Year before refurbishment Year after refurbishment
* | Very satisfied 5 * ) Very satisfied
5 s
10/ <( > _— & /\'R(fo.t.\\
‘\ {1 .« ° = Satisfied 15‘(1 ﬁ . °. .\}. 35 | ! Satisfied
i ° £ \ [ B '.‘.‘.\
A2 | E Dissatisfied = . _*.0. 1 EH Dissatisfied
’J: " \u o . "
¥, =7 30 7] Very dissatisfied - >/ 7] Very dissatisfied
— o= //'

A{ No response R{ No response

FEXRIE: QFE 11 E-Test 4

i IBEST

0-, each meal in the USA contains - 14% of nutrients that are harmful -
-. @Dinners and snacks _ _ the - majority of unhealthy

nutrients.
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3) Detail &% 1 5%

i BiE: BRENKOHMA, Detail B 1 SHPH—A

@Compared to the other three meals, breakfast appears to be the healthiest, constituting
the lowest proportion of the three potentially harmful nutrients, with the figures being 14%
for sodium, 16% for saturated fat and added sugar. @The three possibly detrimental
substances consumed in lunch occupy a higher percentage than in breakfast, taking up 29%

of sodium, 26% of saturated fat, and nearly one-fifth of added sugar.

i EREW

a) ERMRBNWRE, FHRZIHD BEMEMYRELR (MRTENIE)

b) MRERA, FGRBAXMNEZE: 1) FiETH, 2) 38T, 3) HBRES
o) AR RBERVHERLIENY, FTHERXEBREEETRENERER.

d) MREARG 4 A)E, BABES. REENEHNESSEHRT.

i IBEO

@Compared to the other three meals, breakfast _ _

the lowest proportion of the three potentially harmful nutrients, with the figures being 14%
for sodium, 16% for saturated fat and added sugar. @The three _
substances - in lunch _ than in breakfast, - 29%

of sodium, 26% of saturated fat, and nearly one-fifth of added sugar.
4) Detail &% 2 5%

BEMEEEIE Detail 5% 1

@It is noticeable that American people - amuch _ of harmful
BBFABBURGS =t dinner than ot FAEIEATIERIMONTEAR ©The SSGIUMANERE percertage ot
dinner _ 43%, _ the amount taken in at breakfast and lunch combined.

@The figures for saturated fat and added sugar are _ being 37% and 23%

_. @The health _ snacks is as - _ as the danger

caused by dinner. @While _ only 14% of sodium and 21% of saturated fat, snacks

- 42% of added sugar, indicating that nearly half of _
could be avoided if people _ eating snacks.

N, EXRT

@The pie charts compare the average percentages of three potentially unhealthy nutrients-
-sodium, saturated fat, and added sugar--in Americans' typical meals (breakfast, lunch,
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dinner, and snacks).

@Overall, each meal in the USA contains at least 14% of nutrients that are harmful if overly
consumed. @Dinners and snacks conspire to account for the vast majority of unhealthy
nutrients.

@Compared to the other three meals, breakfast appears to be the healthiest, constituting the
lowest proportion of the three potentially harmful nutrients, with the figures being 14% for
sodium, 16% for saturated fat and added sugar. @The three possibly detrimental substances
consumed in lunch occupy a higher percentage than in breakfast, taking up 29% of sodium,
26% of saturated fat, and nearly one-fifth of added sugar.

@It is noticeable that American people take in a much more significant proportion of harmful
compounds at dinner than at the earlier two meals. @The sodium-intake percentage at
dinner accounts for 43%, equivalent to the amount taken in at breakfast and lunch combined.
©The figures for saturated fat and added sugar are relatively lower, being 37% and 23%
respectively. @The health threat posed by snacks is as grave, if not more, as the danger
caused by dinner. @While responsible for only 14% of sodium and 21% of saturated fat, snacks
contribute 42% of added sugar, indicating that nearly half of the gratuitous amount of sugar
could be avoided if people refrained from eating snacks.

BECEEC 4R
BFHE: 104
1841 238 words
ZEIWD: 85

L. RBHERRES

FFLER paraphrase (HE) SiH

Overview B | 2 1)i&, HEERFREZN 2 MFR
a) F7F3kF Overall, A2 In conclusion
b) BEM 2 MFR—ERREEN. B—RASBRIN. REEEHZEN

o) TMMRLTEEE: 1) %, 2) "&F/&low’; 3) B (HEN—EED
#r (EFH] W [HR])

d) B7S: NRFREENAEIER T K IWER, B—MiT X/ (did, increased, rose,

etc.)

Detall X5%% 1 | 5% BABENRDMA, Detail % 1 EHAN—AH
a) ERARBEANWTRE, BRNZET: BTHEMNRELR (MRTEEMNIE)
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b) MIREBRN, TLGRBARMNEZE: 1) FETM 2) AT 3) FHEKS
o) AR RTERWHMREIENT, FAFEEXEBEEIESENRE.
d) WMREARG 4G, WARER. SBEASHERSERTT.

Detail &% 2 =

7( S ig%—*;*&l \gl:':I:

FKER

Overview Ex

Detail B5% 1

Detail &% 2

‘t\ g%ﬂ

(RAFEXR, TEHH [BE] 1 [Rik] 7F-KE. BEIE ERNEAH, [Spanish
only] AYELFIZ 512 30%F0 35%)
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WRITING TASK 1
You should spend about 20 minutes on this task.

The charts below show the proportions of British students at one university in
England who were able to speak other languages in addition to English, in 2000
and 2010.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant

9% of British Students able to speak languages other than English, 2000

10

Other language(s) spoken

M No other language
[[] French only

German only

B Spanish only

(] Another language
Two other languages

9% of British Students able to speak languages other than English, 2010

15 10
Other language(s) spoken

M No other language
[C] French only

German only

W Spanish only

[[] Another language
Two other languages

20

35
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Day5 /JMEXL: Zi% (Table)

N

The tables below give information about sales of Fairtrade-labelled coffee and bananas

A H &

in 1999 and 2004 in five European countries.

Summarise the information by selecting and reporting the main features, and make

comparisons where relevant.

Sales of Fairtrade-labelled coffee and bananas (1999 & 2004)

Coffee | 1999 2004 |
i (millions of euros) | (millions of euros) |
UK | 15 ] 20 |
Switzerland ‘ 3 B
Denmark ! 1.8
Belgium ] 717 7 1 8 4
Sweden 0.8 1
Bananas 1999 2004
. (millions of euros) | (millions of euros)
Switzerland 15 47
UK 1 R 55
 Belgium 0.6 4
Sweden 1.8
Denmark 2 09

* Fairtrade: a category of products for which farmers from developing countries have been paid an

officially agreed fair pric

BEKIR: Q4% 10 E-Test 2

—

1. ZARE: 20min

SESR
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2. BHHA (FE) + BESERSE4: 3min
3. BfE: 15min (2min+3min+5min+5min)

4. E: 2min
. BREBE

1. RMrZHE

54

o

1) /%fl\ -EX

4 B (11 41%)

@ FLER: 1a3E

@ Overview E&: 2 a)if

@ Detail B 1: 4 A1 (MHERTIUNDT 4 4)
@) Detail BR3% 2: 4 A& (AMBIERT DT 4 9)

2) BFE

>150 words  (EE: 200 words)
2. PESE

1) FLEE;

i  B3k: paraphrase (BE) HH

#H : The tables below give information about sales of Fairtrade-labelled coffee and bananas
in 1999 and 2004 in five European countries.

H®E: The two tables display statistics concerning sales of Fairtrade-labelled coffee and
bananas in two separate years in five European countries.

i EESW
W H: The tables below give information about sales of Fairtrade-labelled coffee and bananas
In 1999 and 2004 in five European countries.
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HE: The two tables display statistics concerning sales of Fairtrade-labelled coffee and

bananas _ in five European countries.
2) Overview R5%

i Bik: 2494, HEARTREEZN 2 MRS

@Overall, all five countries saw an increase in Fairtrade coffee sales over the five-year

period, albeit to widely varying degrees, but sales of Fairtrade bananas experienced a
decrease in two nations. @Overall, Switerland stood out by far as importing most Fairtrade
products.

i ERFEM

a) FFkF Overall, TR In conclusion

b) HWEM2/MFR—EERZEEN. F—RESBERIIN. REKEHLLN

c) TRMNXJLTEXE: 1) 8%, 2) ‘&4/& low’; 3) i

d) W WRFAREINEIERLEREN, A—MRIIEMN (did, increased, rose,

etc. )
iii 1I:ll=lﬁﬁ

0-, all five countries _ Fairtrade coffee sales _
, but sales of Fairtrade bananas _ two
nations. @Overall, Switzerland _ importing most Fairtrade products.

3) Detail 8% 1 5;

i B¥: BREXNKOHMAA, Detail B5E 1 SHPH—A

@In 1999, Switzerland saw the highest expenditure on both Fairtrade coffee (€3 million) and
bananas (€15 million), equaling twice and fifteen times the figures for the UK in the same
year. @By 2004, both nations had witnessed a considerable increase in these two products:
incomes from Fairtrade coffee in the UK went up to €20 million, well over ten times

compared to those of five years previously (€1.5), and more than three times higher than
Switzerland's equivalent figure in that year (€6). @®The money spent on Fairtrade bananas
in the two countries rose by €32 and €4.5 respectively.

i EREW

a) AHEABNWRE, BHZHL BSEMEMYRIELE (NRTEMIE)

b) MRERA, TLGRBAXMNEZE: 1) FiFTR 2) G3FET,; 3) HBIKRES
o) EER RBERVHRLIENY, THEERXEMEEIETRNERRE,

d) MREARG 4 A)1E, BABEF. REENENELESEHT.
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i EES
@In 1999, Switzerland _ both Fairtrade coffee (€3 million) and
bananas (€15 milion), EiUBIMGMMCSERaEERMESRREMGUIEENGT the UK in the same

year.. @By 2004, both nations - _ these two products:
- from Fairtrade coffee in the UK _ €20 million, - ten times

compared to - of five years previously (€1.5), and more than three times higher than
Switzerland's _ in that year (€6). ®The money spent on Fairtrade bananas

in the two countries - €32 and €4.5 _

4) Detail % 2 ik

BiEMERETIE Detail BR% 1
@Revenues from Fairtrade coffee and bananas were - in Denmark, Belgium, and

Sweden in both years. @Despite _ from 1999 to 2004, _ Fairtrade
coffee sales in these three countries _ ®sales for
Fairtrade bananas were _ in both years, _ €0.6-4. 9_
- Denmark and Sweden actually _ _ -
from €1.8-1 and €2-0.9 fespectively.

v, EXRET

@The two tables display statistics concerning sales of Fairtrade-labelled coffee and bananas
in two separate years in five European countries.

@Overall, all five countries saw an increase in Fairtrade coffee sales over the five-year period,
albeit to widely varying degrees, but sales of Fairtrade bananas experienced a decrease in two
nations. @Overall, Switerland stood out by far as importing most Fairtrade products.

@In 1999, Switzerland saw the highest expenditure on both Fairtrade coffee (€3 million) and
bananas (€15 million), equaling twice and fifteen times the figures for the UK in the same year.
@By 2004, both nations had witnessed a considerable increase in these two products:
incomes from Fairtrade coffee in the UK went up to €20 million, well over ten times compared
to those of five years previously (€1.5), and more than three times higher than Switzerland's
equivalent figure in that year (€6). @The money spent on Fairtrade bananas in the two
countries rose by €32 and €4.5 respectively.

@Revenues from Fairtrade coffee and bananas were far lower in Denmark, Belgium, and
Sweden in both years. @Despite a slight rise from 1999 to 2004, the figures for Fairtrade
coffee sales in these three countries mostly clustered between €0.8 and €2. @Sales for
Fairtrade bananas were similarly modest in both years, ranging from €0.6-4. @It is noticeable
that Denmark and Sweden actually showed a declining trend across the five years, with falls
from €1.8-1 and €2-0.9 respectively.
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BECEE: 4B
10 4
15%%: 237 words

AFHEE:
EBIWD 9

5.

BHRIRE 45

Tk

paraphrase (H5E) #H

Overview Ex

2a)ih, WMERRTREEN 2 MR
a) 73k H Overall, A& In conclusion
b) HEM 2 MER—ERREEN. F—RUSBRIEN. REREMELN
o ML EEZE: 1) 8%, 2) “&4/&low’; 3) Ha
d) 7 NRFARZMEIEZ L X WEN, A—RIL X/ (did, increased, rose,

etc.)

Detail 5% 1

5% BEANRDMME, Detail B% 1 EHHRN—4H
a) WA BNWRE, BHZHEL: BFEMEMMRIELR (MRTEIE)
b) MRERAN, TMFRMEARMNEZE: 1) FiEXHR, 2) 5HEAT, 3) HBRE
AR RFEEFUHREEENT, FHEERERFEEETRENRA.

d) MREARG 4 BiE, BLARESF. RABEAENERSEHRT.

Detail E%3% 2 Eills

R S

AN 'Lani = ’l‘ﬁ*&u%
FFkER

Overview E&
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Detail F&% 1

Detail &% 2

t. &

WRITING TASK 1
You should spend about 20 minutes on this task.

The table below gives information on consumer spending on different items in
five different countries in 2002.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.
Percentage of national consumer expenditure by category — 2002

6.43%
16.36% 9.00% 3.20%
18.80% 6.51% 1.98%
15.77% 5.40% 3.22%
32.14% 6.63% 4.35%
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Day6 /JMEN: EFRERE

. BHRET

You should spend about 20 minutes on this task.

The chart below shows what Anthropology graduates from one university
did after finishing their undergraduate degree course. The table shows the
salaries of the anthropologists in work after five years.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.
Destination of Anthropology graduates (from one university)

8%

52%

. Full-time work Part-time work DPan-lime work + postgrad study
D Full-time postgrad study E Unemployed Not known

Salaries of Antrhropology graduates (after 5 years’ work)

$25,000- | $50,000-| $75,000-
Type of employment 49,999 74,999 99,999 |$100,000+

Freelance consultants 5% 15% 40% 40%
Government sector 5% 15% 30% 50%
Private companies 10% 35% 25% 30%

BEFIR: SIFFE 15 F-Test 4
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—. B3R

1. 2HBf[E: 20min
Bl (FEE) + #BESERSMT4: 3min

EH
E1E: 15min (2min+3min+5min+5min)

> wn

¥E: 2min
. BREBE

1. RZHE

54

o

1) I%fl\ -EX

4 B (11 41%)

@ FLER: 1A3E

@ Overview E&: 2 a)if

@ Detail Bi%& 1: 4 @i (MHERTIUNDT 4 4)
@) Detail Bi% 2: 4481 (MHERTIUNDT 4 4)

2) AP

~

> 150 words  (EI: 200 words)
2. PERBE
1) FLERES

i  B3k: paraphrase (BE) HiH

@B The chart below shows what Anthropology graduates from one university did after

finishing their undergraduate degree course. The table shows the salaries of the
anthropologists in work after five years.
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M5 The pie chart illustrates a university's anthropology students' career choices after
graduation; the table provides detailed information concerning their salaries in work after
five years.

i EEO
@B The chart below shows what Anthropology graduates from one university did after

finishing their undergraduate degree course. The table shows the salaries of the
anthropologists in work after five years.

H®E: The pie chart illustrates a university's anthropology students' career choices after
graduation; the table provides detailed information concerning their salaries in work after
five years.

2) Overview X%

i Bi: 24iA, MEEARTREZN 2 MER (RE—EEYHE—MFR)

@Overall, the majority of anthropology students managed to find a job after graduation;
@®among the three main types of employment, government sectors provided the most

generous salaries.

i EREW

a) FF3KHA Overall, A& In conclusion

b) HEMN2IMR—EEREEZN. F—RIESERIN. RERBZEN

o) TRMNXJLAEXE: 1) 8%, 2) &4F/&low’; 3) Hix

d W MRERESWUNEEERL ZWEN, A—RE XN (did, increased, rose,

etc.)
i EEO
@Overall, the majority of anthropology students managed to find a job after graduation; @

among the three main types of employment, government sectors provided the most
generous salaries.

3) Detail &% 1 57

i Bx: EEITERNES

@According to the pie chart, approximately half of the graduates took full-time work as
their first choice after graduation, followed by 15% of students working in a part-time
pattern. @Another 13% of graduates continued to pursue academic research, either by
completely devoting themselves to postgraduate study (8%) or by juggling between work
and study (5%). @While 8% of the students' destinations after graduation remained
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uncertain, it is clear that nearly one-tenth of the graduates had not found a secure work
situation, indicated by the "unemployment” category (12%).

i EEEW

a) HEWMRBINWRE, BHZIKIC BEMEMYRELR (MRTTEENIE)

b) WMRARN, FMEFERMARNLZE: 1) TEXMR, 2) 5FaT, 3) HFERS
o) AR RFEFVHEREIERAT, AFEEAERTEESTENERER.

d) WMRERYE 4 H1E, LABES. RAEIENENELES 2T,

i EBEOM

@According to the pie chart, _ half of the graduates took full-time work as
their first choice after graduation, _ 15% of students working in a part-time

-. @Another 13% of graduates continued to _ -
completely devoting themselves to postgraduate study (8%) - _
- (5%). @While 8% of the students' destinations after graduation -

-, it is clear that nearly one-tenth of the graduates _

-, indicated by the "unemployment” category (12%).

4) Detail 8% 2 53

Bi%k: EE"_1TEARNER
FEEYIE Detail BB 1
F—EBEMF—NEMEARKER, ol RdmEiE =1 E.

© [5oking! st the table e ean easily otice tha amongst ail the career options for

anthropology graduates, employment in government was the most - with the highest

level (50%) of the employees earning the most _ (above $100,000) and 30%
being paid $75,000-99,999 (the second-highest level of salaries). @ Being a freelance

consultant was fairly - as well. @80% of freelance consultants - over $75,000

incomes, _ of people who worked in the government, and only 5% of

freelance consultants were paid less than $50,000. @Employees in private companies -

diverse categories in terms of salaries: $25,000-49,999 (10%), $50,000-74,999 (35%), $75,000-

99,999 (25%), and $100,000+(30%).

. EXRETF

@ The pie chart illustrates a university's anthropology students' career choices after
graduation; the table provides detailed information concerning their salaries in work after five

JU

years.

@Overall, the majority of anthropology students managed to find a job after graduation; &
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among the three main types of employment, government sectors provided the most
generous salaries.

@According to the pie chart, approximately half of the graduates took full-time work as their
first choice after graduation, followed by 15% of students working in a part-time pattern. &
Another 13% of graduates continued to pursue academic research, either by completely
devoting themselves to postgraduate study (8%) or by juggling between work and study (5%).
@O While 8% of the students' destinations after graduation remained uncertain, it is clear that
nearly one-tenth of the graduates had not found a secure work situation, indicated by the
"unemployment” category (12%).

@ Looking at the table, we can easily notice that amongst all the career options for
anthropology graduates, employment in government was the most lucrative, with the highest
level (50%) of the employees earning the most competitive salaries (above $100,000) and 30%
being paid $75,000-99,999 (the second-highest level of salaries). @ Being a freelance
consultant was fairly profitable as well. @80% of freelance consultants received over $75,000
incomes, equivalent to the ratio of people who worked in the government, and only 5% of
freelance consultants were paid less than $50,000. @Employees in private companies fell in
diverse categories in terms of salaries: $25,000-49,999 (10%), $50,000-74,999 (35%), $75,000-
99,999 (25%), and $100,000+(30%).

BEEH 4R
BFHE: 104
1841 247 words
ZEID: 85

L. RBHERRES

FFLER paraphrase (HE) SRH

Overview E& 28)1E, HEERFREEN 2 MR (RE—IFRBAKE —MEFR)
a) FF3kF Overall, A& In conclusion

b) HEM 2 MR —ERREEN. B—RBESBEIN. RIERBHLMN

o TMMIXJLTEXE: 1) #E%, 2) “&4/&low’; 3) s

d) B7S: RFEERNEIEL L W ERN, BA—MRid X/ (did, increased, rose,

etc.

Detail &% 1 | 5% EFE—IREKHER
a) AR ENHRE, SRZIIC: BEMEMTRMELR (MRTEMIE)
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b) MIREBRN, TLGRBARMNEZE: 1) FETM 2) AT 3) FHEKS
o iR RABEFVWHRLIENT, THEEARBEEETENRA.
d) MREARG 4 GiE, WABES. RELASHNEES T,

Detail % 2 | Bk BE_/1EXRMNER, AftEL.

7( S il:l %—*;*&I \g:I:'i

FKER

Overview Ex

Detail 2% 1

Detail &% 2
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t. &

WRITING TASK 1
You should spend about 20 minutes on this task.

The table below shows the numbers of visitors to Ashdown Museum during the
year before and the year after it was refurbished. The charts show the result of
surveys asking visitors how satisfied they were with their visit, during the same
two periods.

Summarise the information by selecting and reporting the main features, and

make comparisons where relevant

Write at least 150 words.

Total number of visitors to Ashdown Museum
During the year before refurbishment: 74, 000

During the year after refurbishment: 92, 000
W .
Year before refurbishment ‘ Year after refurbishment
* .| Very satisfied [*.| Very satisfied
10 '%A . 15 1 5/‘& . o
‘2/ 15 g :\,\ ] Satisfied i i \:% "o N\ 35 [ satisfied
%\'o ./’// ll(‘ s— i E- 52 E“& : B * . ‘ . \
‘ i Dissatisfied g -‘-K. I, EH] Dissatisfied
] \ ../
a0 7 30 [7] Very dissatisfied A= >/ {7 Very dissatisfied
3 AB L

AL{ No response A{ No response
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Day7 /MEXZ: F2E (Diagram-Process)

—. BHRET

The diagram below shows the process for recycling plastic bottles.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.

How plastic bottles are recycled

(@ Heating pellets to
form raw material

i

BEFRIR: SIFFE 16 E-Test 4

Htp B R~
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WRITING TASK 1
You should spend about 20 minutes on this task.

The diagrams below show the stages and equipment used in the cement-
making process, and how cement is used to produce concrete for building

purposes.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.

Cement Production Concrete Production

Limestone
o Clay

*Gravel = small stones

MEXRIE: S 8 £-Test 3

—. E%IEB

1. ZARE: 20min
2. B (FA) + HESRSEMT4: 3min

3. Bk 15min (2min+3min+5min+5min)
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4. & 2min

=. B%EEE&X

1. RZHE

4 B (11 E)iE)
@ FLBE: 1
@ Overview E&: 2 aJiE

Q@ Detail B% 1: 4481E (1
@) Detail % 2: 44F (H

2) BFH

~

> 150 words
2. PESE

1) KBS’

AER T INDT 4 4])
AER T INDT 4 4])

(E: 200 words)

i  B3k: paraphrase (BE) HH

@ H: The diagram below shows the process for recycling plastic bottles.

H®E: The flow diagram illustrates how plastic bottles are recycled.

i BESH

@ H: The diagram below shows the process for recycling plastic bottles.

5 The flow diagram illustrates how plastic bottles are recycled.

2) Overview RSk

i Bik: 24iA, HERARTREEN 2 MR

TUAEHREHE: 1) —HNATE; 2) INFTBRABMEHA (TREEME, hols
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HERPHRT); 3) ERETE 1 M PRURE 1 M PR,
(20 (SI455E 8 E-Test 3), 2 AliAS HIHHARFKERI )

@Overall, there are 9 distinct steps in plastic-bottle recycling. @Roughly speaking, plastic
bottles are collected, sorted, broken down, and finally made into new products.

i FEEEW

a) FFkH Overall, T4& In conclusion

b) BZ AEEMNNSEEE—MINEN (is, are)

c) IBAN RBREPSMEFEREINERS (bottles are collected)
i BEOM

O0verall, there are 9 distinct steps in plastic-bottle recycling. @Roughly speaking, plastic
bottles are collected, sorted, broken down, and finally made into new products.

3) Detail X% 1 57

i Bk: ¥ ESBLHFEA, Detail B 1 5EHFH—4A
(fn0 {EIHFEE 8 £-Test 3), Detail % 1 EE—IEERIT)

@The process begins with the collection of used plastic bottles from homes, businesses,
and other sites. @They are then transported by truck to the recycling center for the further
sorting process. @At the center, plastic bottles are manually sorted and separated from

irrelevant items, with recyclable bottles set apart for the following procedure. @®Those
bottles are subsequently compressed into blocks and then crushed into small pieces, which
are later washed in a container to remove all residues.

i EEEW

a) WA RERNNSBEE—MRIAAEN (is, are)

b) IEF REEPMEEAWINES (bottles are collected)

c) FEEMEFRARTRIMFELNE: firstly, then; subsequently; finally

d MRERN, TMGRMARNZE: 1) FELHR 2) §F0F 3) HBRES

e) AR RABFEEWHWATRERY, FAFENE-TBIALTERNFN.

f) WMRERYE 4 1E, LARAES. RAEIEAENEES ST,

i EESN

@The process begins with the collection of used plastic bottles from homes, businesses,
and other sites. @They are then transported by truck to the recycling center for the further

sorting process. @At the center, plastic bottles are manually sorted and separated from
irrelevant items, with recyclable bottles set apart for the following procedure. @Those
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bottles are subsequently compressed into blocks and then crushed into small pieces, which
are later washed in a container to remove all residues.

4) Detail &% 2 53

EEMFEELIE Detail 5% 1
(30 (EIHFEE 8 £-Test 3), Detail &% 2 5 _igEBpT])

@Once cleaned, those fragments are then sent into a machine to produce plastic pellets, and
those pellets are heated afterward so that they become the raw materials for new products.
®Finally, end products are molded in various forms: plastic bottles, pencils, shirts, bags, and
others. @Those products then enter the market to fulfill their missions in people's daily lives,
potentially to be recycled someday in the future.

. BEXET

@The flow diagram illustrates how plastic bottles are recycled.

JU

@Overall, there are 9 distinct steps in plastic-bottle recycling. @Roughly speaking, plastic
bottles are collected, sorted, broken down, and finally made into new products.

@The process begins with the collection of used plastic bottles from homes, businesses, and
other sites. @They are then transported by truck to the recycling center for the further sorting
process. @At the center, plastic bottles are manually sorted and separated from irrelevant
items, with recyclable bottles set apart for the following procedure. @Those bottles are
subsequently compressed into blocks and then crushed into small pieces, which are later
washed in a container to remove all residues.

@Once cleaned, those fragments are then sent into a machine to produce plastic pellets, and
those pellets are heated afterward so that they become the raw materials for new products.
®Finally, end products are molded in various forms: plastic bottles, pencils, shirts, bags, and
others. @Those products then enter the market to fulfill their missions in people's daily lives,
potentially to be recycled someday in the future.

BEGEE 4R
AFEE: 104
1848 176 words
EEHD: 8
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h. RBHERRESE

FrkE paraphrase (5) #H
Overview E% 2A)iE, HEERRTREEN 2 MER

JUENREHE 1) —#JINMPR, 2) INTBRAMEH4 (TEFEM
i thUREERDET), 3) ERUTE L MTRIKR 1 MR,

a) JF3LA Overall, A& In conclusion
b) W REEMNESBEEZE—MIAER (s, are)

c) IBA RERTSIEFEAWIIES (bottles are collected)

Detail K% 1 | 3% B BLESAMA, Detail B%% 1 SHEFAM—A
a) WA REENNSBEE—RINER (is, are)

b) B REEFSHEEBEIMNES (bottles are
collected)

c) BEMEFEARTINAFHIE: firstly, then; subsequently;
finally

d MRERA, TURBAXNEE: 1) FELHR, 2) 4379
T 3) HEERES

e) AR RFEFVWHRLREANT, AFENE-—FTBIMALT
ERAITT

f) WRESFG4AE GRAES. RELNSHEESLRA.

Detail 3% 2 Eils

N IBEERRESE

Overview E&
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Detail 7% 1

Detail 2% 2
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t. &

WRITING TASK 1
You should spend about 20 minutes on this task.

The diagram below shows how geothermal energy is used to produce electricity.
Summarise the information by selecting and reporting the main features, and

make comparisons where relevant

Write at least 150 words.
Geothermal power plant

Generator ~ Turbine

Condenser

(powered by
turbine and steam)
produces
electricity)

T e ol e

Geothermal zone (hot rocks)

S
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Day8 /JMES: #UE| (Diagram-Comparison)

The plans below show the site of an airport now and how it will look after
redevelopment next year.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.

SOUTHWEST AIRPORT

NOW AFTER DEVELOPMENT
8 1
7 & o 12
6 13
5 14
4 5 4 8 15
3 3 3 16
2 7 2 17
1 8 1 E 18
SECURITY PASSPORT CONTROL SECURITY PASSPORT CONTROL
PASSPORT CONTROL | CUSTOMS |PASSPORT CONTROL | CUSTOMS
= d [ =
el = 5
8 ]
N L = B LA Y S N @
DEPARTURES ARRIVALS DEPARTURES ARRIVALS
Check-in © Checkin
Café Bag drop
A wasway Café
ot [§] A
Sky train
[&] cartire
—

>[Epim 7

BEXKIR: Q5% 16 E-Test 3
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—. E#fTRE

1. 2HBf[E: 20min

2. BHA (FE) + #BEgEEM4: 3min
3. BfE: 15min (2min+3min+5min+5min)
4. #ZE: 2min

. BEEE
1. SR

54

o

1) I%fl\ -EX

4 B (11 41%)

@ FLER: 1A3E

@ Overview E&: 2 a)if

@ Detail Bi%& 1: 4 @i (MHERTIUNDT 4 4)
@) Detail Bi% 2: 4481 (MHERTIUNDT 4 4)

2) BFH

~

> 150 words  (EI: 200 words)
2. PERBE
1) FLERES

i  B3k: paraphrase (BE) HiH

# B The plans below show the site of an airport now and how it will look after

redevelopment next year.

M5 The diagrams show the current layout of the Southwest Airport and illustrate some
proposed changes to it for the forthcoming year.
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i EEM
= - below show the site of an airport now and how it will look after
redevelopment next year.

HE: _ show the current layout of the Southwest Airport and illustrate some
proposed changes to it for the forthcoming year.

2) Overview R5%

i Bik: 2414, MEERPREZEMN 2/ EE

@Overall, it is clear that the principal change is the extension of the gate area, giving rise to

an additional number of gates. @Various other developments with regard to shops and
passenger services are also included in the proposed plan.

i EEEN

a) FFLHA Overall, A2 In conclusion

b) HWEN2ME-—EREEEN. E—RATBERIN. REREELEDN

i BEDM

0-, _ _ is the extension of the gate area, giving rise to

an additional number of gates. 9_ _ shops and
passenger services aelalsolincluded in'the proposed plan.

3) Detail % 1 5;

i B: BREREAHMAA, Detail B5E 1 SHPH—A

@Looking at the current layout, we can see that the airport has 8 gates with a walkway

transporting people to different gates. @The new design proposal, however, involves an
extension of the current gate space to the two times bigger size, thus allowing 10 more
gates and a sky train to be included. @Before entering the newly designed gate area,
passengers will also be able to shop in several stores to be built.

i EREW

a) WMREAFRN, TMRBARNNZE: 1) FEEHR 2) G371, 3) #HERS
b) ER RBEFUHRLZANT, FAHEENE—BEMAL T ERNIENHD .
c) MREARGLA)E HABEF. REENENELESEHT.

d) B HAMENE, B—MINAER (s, takes), HWIRARKMNE, B—MIEkRAS
(will)

(—EFEET RIS ENE, WA—RIENT, MTHE)
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GRANGE PARK (1920)
ARNOLD AVENUE

K i!f!!ﬂ ) [Seats] ~ Entrance Rose pondb‘

gi

Fountain

'm[—] Emnncex Glasshouse

ELDON STREET

GRANGE PARK (today)
i ARNOLD AVENUE

R —_—

m-n eneance | c.uj -
| Children's

T | play area

(@l@m fl ==

Entrance
underground
car park

BEXRE: QIFE 14 E-Test 4

nu}

24
@ {ooking at the current Iayout e can see that the airport ids 8 gates with a walkway

transporting people to different gates. an
extension of the current gate space to the two times bigger size, thus allowing 10 more
gates and a sky train to be included. @Before entering the newly designed gate area,
passengers will also be able to shop in several stores to be built.

i i
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4) Detail 8% 2 53

BA M EEE Detail B&3% 1

@ \While the departure and arrival areas will _ more shops will -

_ for customers' convenience. @In the departure area, the check-in counter

and cafe will be - so that a bag-drop can be _ ®OThe arrival
area, whose space is currently . will . the _ of a cafe, an ATM, and

a site for hiring cars.

U, EXRT

@ The diagrams show the current layout of the Southwest Airport and illustrate some

proposed changes to it for the forthcoming year.

@Overall, it is clear that the principal change is the extension of the gate area, giving rise to
an additional number of gates. @Various other developments with regard to shops and
passenger services are also included in the proposed plan.

@Looking at the current layout, we can see that the airport has 8 gates with a walkway
transporting people to different gates. @The new design proposal, however, involves an
extension of the current gate space to the two times bigger size, thus allowing 10 more gates
and a sky train to be included. @Before entering the newly designed gate area, passengers
will also be able to shop in several stores to be built.

@ While the departure and arrival areas will remain their original size, more shops will come
into operation for customers' convenience. @In the departure area, the check-in counter
and cafe will be relocated so that a bag-drop can be brought into operation. @The arrival
area, whose space is currently idle, will see the proposed construction of a cafe, an ATM, and
a site for hiring cars.

BEOEEC 4R
BTHE 94
1848 198 words
ZEIED: 85

h. RHHERES

FFLE paraphrase (HE) SH
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Overview B | 2 1)iE, HEEXRFREZN 2 1MEWL
a) FF=kH Overall, 1A= In conclusion

b) HEH 2 MER—ESREEN. F—RHUSBEIN. REFBEEM

Detail & 1 | Bk BATAXNEDMAA, Detall B5% 1 EHPN—A
a) MRERN, TNRMAXMEE: 1) TETH 2) §IHATF; 3) HER

N

78R

b) AR AFTEENEAKEZNT, FEENE -RETIMALTENR
FITENT L 747

b) MREARG 4 AiE, LABES. RELASHNEESERT.

c) W& AR ANE, A—RIERN (s, takes), MRRKHHE, B—KH
KBS (will)

Detail E&% 2 =

/;\ N iE %*ﬁ*}ilu\ g:I!I:
T KB

Overview Ex

Detail Z3% 1

Detail X% 2
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t. &

WRITING TASK 1

You should spend about 20 minutes on this task.

The plans below show the layout of a university’s sports centre now, and how it will look
after redevelopment.

Summarise the information by selecting and reporting the main features, and make
comparisons where relevant.

Write at least 150 words.

Gym
§ N
: se ool
Outdoor g § Outdoor S
courts 5 courts
% Reception i

T

UNIVERSITY SPORTS CENTRE (future plans)
Gym

% rts
I

Changing room
olpms olpnis
20ueq | aoueq

(7]

Changing \Reception/ Changing
room Sports \ ﬁafé room
shop f
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Day9 /JMES: IMENEES

4=

. RBBEXH

4 & (Line graph)

12

Average carbon dioxide (CO, emissions per person, 1967-2007

-t
o
\

Al

CO, emissions in metric tonnes

+=-=- United Kingdom

=-===- Sweden

Italy
s Portugal

1977 1987 1997

0
1967

2007

+HIRE (Bar chart)

70%
65%
60%
55%

50%
45%

ge of city

40%
35% 1

30%
25% 1

Melbourne

Coffee and tea buying and drinking habits in five cities in Australia

Brisbane Adelaide Hobart

#®& (Pie chart)

Year before refurbishment

", Very satisfied
.. 15
0 A o~
/

|

= Satisfied

Dissatisfied

{7 very dissatisfied

40

¢ No response

Year after refurbishment

[7) very satisfied
] satisfied

£ Dissatistied

7] Very dissatistied

3 No response
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RI& (Table) Sales of Fairtrade-labelled coffee and bananas (1999 & 2004)
} Coffee ' 1999 ' 2004
| (millions of euros) | (millions of euros)
) o 15 B 20 |
3 : 6
18 M 2
Belgium 1 17
Sweden 08 | 1 i
Bananas 1999 2004
(millions of euros) = (millions of euros) '
| Switzeriand ‘ 5, ' a7 l
UK 1 55 \
Belgium [~ os o | =g ) ]
Sweden 18 | ) 1 J
Denm_ark 2| 2 - 77 i OL -
%*}E&"% Destination of Anthropology graduates (from one university)

8%

52%

W Fuil-ime work EParH»me work DPart-hme work + postgrad study
[JFUILNN\H postgrad study Ungmployed DND! known

Salaries of Antrhropology graduates (after 5 years' work)

$25,000- | $50,000-| $75,000- |

Type of employment 49999 | 74,999 99,099 |$100,000+

Freelance consultants 5% 15% | 40% | 40%
Government sector 5% 15% [ 30% | 50%
r'iv'm{r'; companies 10% | ‘\-'E\“'; | 25% | 30%
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RFEE (Diagram-Process)

How plastic bottles are recycled

HE (Diagram-Comparison)

—. E%IEB

1. BAE: 20min

2. W@ (FE) + BESERSMT4: 3min
3. BfE: 15min (2min+3min+5min+5min)
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4. E: 2min
=. KE5ZE

1. RZHE

4 B (11 41%)

@ FLER: 1a3E

@ Overview E&: 2 a)if

@ Detail % 1: 4 81E (MNAVERTINDTF 4 4)
@) Detail &% 2: 4 A& (AMBIERT DT 4 9)

2) B

~

> 150 words  (E: 200 words)

2. PEREiX

FFLER paraphrase (HE) SRH

Overview B | 2 1)i&, HEERFREZN 2 MFR
a) F7F3kF Overall, A2 In conclusion
b) HEM 2 MFR—ERREEN. E—RAUSBRIN. RIEREHZEN

c) RIS

Detall X5%% 1 | 5% BABENRDMMA, Detail % 1 EHAN—AH

Detail FZ3% 2 =
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)L

N

W AR

Task Achievement

(BB ERE)

EEIMET BIRMAE T2 (et MBOETETUREH)
X E B R E S ER

Cohesion and

Coherence

(ER)

B E A

#0: Firstly; Secondly; Thirdly-

(gt

%A Such a policy will benefit students, and they will--
=515

%A Such a policy will benefit students, and those benefits:
BXHE

40 Such a policy will benefit students, and those advantages-

Lexical resource

(3E0)

BIREIRIE (HIRR)
“EEESIFRIL . lower; higher; double the amount:
“HEHEHIRIL . saw an increase in; experienced a decrease in-

“HIE"H9FRIL: account for; constitute; take up; occupy--

Grammatical
Range

and accuracy

(%)

AR S
Error-free B] FRIE =
RAZIEHNHBIR X BHIEEFEERAZEKEES, S8/AFIRA makes no

senses

an:

In 1967, the United Kingdom was the highest, reaching nearly 11.
ElE:

In 1967, the average carbon dioxide emissions per person in the United
Kingdom was the largest, reaching nearly 11 metric tonnes.
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Average carbon dioxide (CO,) emissions per person, 1967-2007

12
172
Q
S
o
g ==+ United Kingdom
= - === Sweden
w
5 Italy
v
é’ .......... Por[ugal
)
S
O

1967 1977 1987 1997 2007

h. #BFEW

1. ARMER

1) PURLEWHSR 7 BB AF, IZk [EEEN] (TUHENEZE

KEFBEHTEREZS, @ELCLRILEAE)

2) FR7EMEEAN BERIKR]. [BEANBLERR] (TN
HiB+A5)

2. &3IIMER

1) [REREE2X%], EL078 (W7 ##EE)

2) [REEX%I] EL7E (Wi 7 #HEE)

Bt EQIF) BEBMBEFHNSHERRSKLR
(40 C5-1 % 7~: Cambridge 5-Test 1, B} {&I#iE HER Testl))
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Dayl0 X{EX: Two-Part f5Y

. BHEHET

You should spend about 40 minutes on this task.

Write about the following topic:

In some countries, more and more people are becoming interested in finding
out about the history of the house or building they live in.

What are the reasons for this?

How can people research this?

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

BEXKIRE: Q7% 16 E-Test 1

—. EBpR

BREflE: 40min
B+ BMESRSMT4: 5min

BSE: 32min (5min+12min+12min+3min)

e

¥Z&: 3min

=. BEE®

1) BEEH

4 B (13 AiE)
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@ FFkE: 24

@ ®Ek1l: 58 (D)
@ ®HE&k2: 5aF (D)
@ ZRE 14

2) BFH

> 250 words (B 300 words)
1 FF3LE%: 60 words

HiEE% 1: 100 words

HriE]E% 2: 100 words

SIS

ZERER: 40 words
2. PEREX
1) FLEBEXE

i Bjk: paraphrase (E) BB +&kE

#H . Insome countries, more and more people are becoming interested in finding out about
the history of the house or building they live in.

What are the reasons for this? How can people research this?

M5 Itis true that people in some countries are showing increasing interest in the past of
their homes.

=7 | believe that such curiosity stems from two main reasons, and people can resort to
various methods to delve into the history of the houses or buildings they live in.

i EBEESH

#H . Insome countries, more and more people are becoming interested in finding out about
the history of the house or building they live in.

What are the reasons for this? How can people research this?

M5 Itis true that people in some countries are showing increasing interest in the past of
their homes.

=7 | believe that such curiosity stems from two main reasons, and people can resort to
various methods to delve into the history of the houses or buildings they live in.
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2) HiEK1 5%

i Bik: ONE—AE&A, 5546iE (£E4)
i BB5EER?

#06): BETAA

#£O5): EH 1

F£O5): 2

F£O5): 1P 3

FOG: ER4

=7

FO. BREIAA

#OG: EA 1

EO: Eh2

£OOH: EhH3+lT

=7

FO. BREIAA

£OOH: EhH 1+47
£OOH: EhH 2+ T

=7

EO: BREIAA

FOOOG: B 1+ —HREEHIT
#OG: Eh2

R

EO: BRETAA

#0000 [Eh]. [EhM#E—SHE]. [JTUEEANGF] HERES

@Two main factors, in my opinion, are responsible for people's growing willingness to
research the history of their homes.@Firstly, the improvement of living standards has
opened people’s minds to more diverse aspects, including the history of a house.®In the
old days, with a minimal financial budget, many people gave priority, no matter how
reluctant, to the price of an abode; whether the house was hospitable and affordable was
the prime concern.@With salaries increasing, in contrast, consideration regarding the cost
and physical conditions of a house is parallel with that of other aspects, what kind of history
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the places are steeped in, for example.@Secondly, people's interest in the history of their
accommodation may lie in their expectation that the house may be associated with
auspiciousness. @For example, my mother, who constantly expected excellent academic
performances from me, was fascinated by our community's "academic history": it is
renowned for several prestigious scientists as its previous residents.

FOE: BEFEA

00075 [Eh 1], [EH 1 —S8RE x 2]

#0043 [#h2]. [ 2 1961F]

i EEER

a) EBEZEEINEN. FE [BH] + (BHAE—THERE] + [6F]
b) GIFEFMERR. #iE. H5h . 5. BCHBIFRIFA.

i IEEO

@Two main factors, in my opinion, _ people's _ to
Fesearch the history of their homes. @fFirstly, the improvement of living standards has
opened people’s minds to _ including the history of a house.@In the old
days, with _ many people _ no matter how - l
the price of an -; whether the house was _ was the -
-. @\With salaries increasing, in contrast, _- the _
- of a house _ that of other aspects, what kind of history the places .
-, for example. @Secondly, people's interest in the history of their _
may - their expectation that the house may _ _ OFor
example, my mother, who constantly expected _ from me,
_ our community's "academic history": it _ several _

3) HEKR?2 5%

i Bik: BINE_AE@#E, 55 aiF (ED)
i 5 AENRHIN E—EBREE—#

@Information about the past of a property can be collected in various ways.@The previous
owners of the houses and the neighbors could be our first resort; personal narration with
abounding dramatic details never loses its charm.@Secondly, official institutions, such as
the local library or land registry office, may impress us with their dispassionate and
thorough records of the buildings, streets, or neighborhoods.@A third approach to
knowing the history of our houses would be to search online.®The Internet, famed for its
eclectic collection of information, can provide both vivid personal portrayals of a place we
live in and unbiased, exhaustive, and official documentation about it. @My previous
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reference to the "academic community | lived in" exemplifies this well: | gathered the
information about the scientist residents via the Internet.

#OG: BEFEA

#£O74: [Eh 1]

#£O74: [3EH 2]

#OOOT: (1B 3], [ 3 Mit—S @R [3BH 3 B5I1F]
i EEOM

@Information about the past of a - can be collected in - ways.@The -
owners of the houses and the neighbors could be our -; _ with
B URIRGIEamANE AETalR FeVERIESeS TREhai ©<condly, BGRINREHIUGER, such os
the local library or land registry office, _ their _
- records of the buildings, streets, or neighborhoods.@A third - to
knowing the history of our houses would be to search online.@®The Internet, - its
_ can provide both _ of a place we
ive in and [iABiasEaNEHRAUSEENERENo EiaaUmEntatir =vou . O\ Brevieus]
_ the "academic community | lived in’ _ - the

information about the scientist residents . the Internet.

4) EEEREX

i BiA: paraphrase FFLBHRY“RE" (1 @)
FFRE

@it is true that people in some countries are showing increasing interest in the past of their

homes.@| believe that such curiosity stems from two main reasons, and people can resort
to various methods to delve into the history of the houses or buildings they live in.

HREK

@In conclusion, people's curiosity about their houses' history mainly springs from their
improved quality of life and their expectation of auspicious connections with the past, and
several approaches can be utilized to obtain information about the history.

i BESH
@In conclusion, people's curiosity about their houses' history mainly _ their

improved quality of life and their expectation of auspicious connections with the past, and
several _ can be - to _ about the history.
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. EXRET

@t is true that people in some countries are showing increasing interest in the past of their

homes. @ believe that such curiosity stems from two main reasons, and people can resort to
various methods to delve into the history of the houses or buildings they live in.

@ Two main factors, in my opinion, are responsible for people's growing willingness to
research the history of their homes. @Firstly, the improvement of living standards has
opened people’s minds to more diverse aspects, including the history of a house.@®In the old
days, with a minimal financial budget, many people gave priority, no matter how reluctant, to
the price of an abode; whether the house was hospitable and affordable was the prime
concern. @With salaries increasing, in contrast, consideration regarding the cost and physical
conditions of a house is parallel with that of other aspects, what kind of history the places are
steeped in, for example. @Secondly, people's interest in the history of their accommodation
may lie in their expectation that the house may be associated with auspiciousness. @For
example, my mother, who constantly expected excellent academic performances from me,
was fascinated by our community's "academic history": it is renowned for several prestigious
scientists as its previous residents.

@Information about the past of a property can be collected in various ways.@The previous
owners of the houses and the neighbors could be our first resort; personal narration with
abounding dramatic details never loses its charm.@Secondly, official institutions, such as the
local library or land registry office, may impress us with their dispassionate and thorough
records of the buildings, streets, or neighborhoods. @A third approach to knowing the history
of our houses would be to search online.®The Internet, famed for its eclectic collection of
information, can provide both vivid personal portrayals of a place we live in and unbiased,
exhaustive, and official documentation about it. @My previous reference to the "academic
community | lived in" exemplifies this well: | gathered the information about the scientist
residents via the Internet.

@In conclusion, people's curiosity about their houses' history mainly springs from their
improved quality of life and their expectation of auspicious connections with the past, and
several approaches can be utilized to obtain information about the history.

BEEH 4R
AFHE: 154
184 375 words
EEITH: 85
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5.

BRI B 45

FFLER paraphrase (H5) #E+&XS

HiE)Ex 1 040 RETEL)
#0000 [3EA]. EBaRHE—SEE]. [TUEEHRNGT]
HNERHEE

Hig)Ex 2 Gl

ERER paraphrase FF3kEx PRy RS

.- A ———)

AN Ta s *ﬁ*&lﬁ\%

FFLER

HrialEx 1

Hig)Ex 2
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In some countries, owning a home rather than renting one is very important for people.
Why might this be the case?

Do you think this is a positive or negative situation?
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Dayll A{EX: Advantage-Disadvantage g%

—. &ERTF

WRITING TASK 2

You should spend about 40 minutes on this task. Write about the following topic:

Some experts believe that it is better for children to begin learning a foreign
language at primary school rather than secondary school

Do the advantages of this outweigh the disadvantages?

Give reasons for vour answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

BEXKIRE: QFE 9E-Test 1

Advantage-Disadvantage 8 B {93 {4

In some cultures, children are often told that they can achieve anything if they try hard
enough.

What are the advantages and disadvantages of giving children this message?

BEXKIRE QF%E 15 E-Test 4

In some countries, owning a home rather than renting one is very important for people.
Why might this be the case?

Do you think this is a positive or negative situation?

BEFKIR: Q7% 15 E-Test 1
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—. E#fTRE

1. 2B 40min

2. B+ PBEFSERSMH4: 5min

3. B 32min (5min+12min+12min+3min)
4

S Z . 3min
=. EKEEE&E

1. RZHE

4 % (13 4a)E)
D FFKER: 24AE
c)

@ g1 54a8iEF (ED)
@ g2 54aiF (ED)
@ #RER 148

2) BFE

> 250 words  (E: 300 words)

1 FFkE: 60 words
@ iakk 1: 100 words
@ Hiakk 2: 100 words
@ #EEE: 40 words

2. PEREiX
1) FLERES

i B3k: paraphrase (KE) BB +kS
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FRASHTEEM: 1) advantage £%; 2) disadvantage E%; 3) — B % (BE—Ff'%
o, ARSI a RSB E)

WE: Some experts believe that it is better for children to begin learning a foreign language

at primary school rather than secondary school.
Do the advantages of this outweigh the disadvantages?

H®E: Assecond language learning gains its increasing prevalence in both primary and
secondary schools, some educationalists recommend introducing foreign language studying
as early as possible.

7S Despite controversies revolving around such a proposal, | argue that the benefits
outweigh potential drawbacks.

i EESH

WHE: Some experts believe that it is better for children to begin learning a foreign language
at primary school rather than secondary school.

Do the advantages of this outweigh the disadvantages?

H®E: Assecond language learning _ in both primary and

secondary schools, some educationalists recommend introducing foreign language studying
as early as possible.

5 Despite GOrOVeIsies fevOIVing around SUh 8 Broposal. | argue that the BeRefitsl]

2) HEER 1 5%

i  B3: § advantage/disadvantage, § 5 Aif (£/)
i BB5EER?

#OG). BETAA
%05 A 1
£O5): 1A 2
£O5): A3
%075 I 4

o

FEOE: BEFAA
%£O5): A 1
£O5): A2
EOOT): I 3+4lF
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=7

#06: BETEA

FOOL): R 1+ 7

FOOT): Eh 2+ 7

EI

#0G): BETAA

£OOOL): = I+ —SMBEHIT
F£O5): P2

HEE:

#0G: BEFAA

£00004: [Eh]. [Bami#—oEE]. [TEEHNGF] HERAE

@The advantages of initiating the primary-school education of foreign languages are
undeniable. @The first benefit is that early exposure to a nonnative language facilitates
children’s acquisition of it: @primary school students' brain mechanisms are well
accustomed to acquiring languages with maximum speed; @this speed, however, will
experience a drastic decline with the advent of adolescence, with a slim possibility of being
reversed. @Secondly, early immersion in a foreign language fosters pupils' multicultural
competence and interdisciplinary perspectives, two core abilities indispensable for
secondary studies. @In the long run, those aptitudes would benefit students' academic
achievement at college and even occupational development, and this is the third argument
in favor of elementary exposure to a second language.

FOG: BEFAA

OO0 [ 1]. [ 1 NPT x 2]
%45 [Er 2]

#£0O5: [Er 3]

iv BESH

@ The advantages of - the primary-school education of foreign languages are

undeniablé. @The first benefit is that early EXpOSUFELEo o fionnative language facilitates
children’s - of it: @primary school students' _ _

{6 acquiring languages iwith maximumspeed: @this speed, however, will BXperience a drastic

dediing with fheaavent SfadoIescence, vitn BSIMIBGSBIIE) of being feVeised. @Secondly,

carly immersion in 3 foreign language fosters pupils multicutural competence. anc

interdisciplinary perspectives, o Eoreabilities indispensablefor secondary studies. Olithe
academic achievement

-, those would benefit students' at college and even

_, and this is the third - - elementary exposure to
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a second language.
3) HEk 2 5%

i  B3: § advantage/disadvantage, § 5 aif (£/)
i 5 AAMNRHM E—Bxe—#

@There are, however, some disadvantages. @Effective foreign language teaching and

learning is premised on an advanced interactive communicative studying environment,
which requires active participation from pedagogical experts. @Primary school teachers,
however, are mainly generalists with limited expertise in second languages teaching, so they
may deliver lessons with an old-fashioned rote-learning approach, which hampers the
natural acquisition of foreign languages and stifles students’ creativity. @Paying extra for
specialists for the classes may exert unexpected financial pressure upon schools and
parents, especially those in developing regions. @These obstacles, however, could be
tackled if governmental assistance was introduced so that the economic burden could be
removed and well-developed second language curricula could be guaranteed as well.

#OG. REFAA

#0014 [BhH 1], [(3EhH | (HE—SERF]

#OG: [ 2]

#£Oa: [EBh3] CEE [Eh 3] WHLER [RE] HoHTR)
i EEO

@OThere are, however, some disadvantages. @Effective foreign language teaching and

iearning is premised on an advanced interactive communicative stucying environment
which requires _ _ @Primary school teachers,
however, are mainly - with _ second languages teaching, so they
may BEINEAIESEERE vth an BIASFASAIONEEIOTEIeaTRINGIABBTAc, which FBFRBER the
natural acquisition of foreign languages and _ @Paying extra for
specialists for the classes may _ schools and
parents, especially those in developing regions. @These - however, could be
tackied if governmental assistance was iifodiiced so that the BEoROMICBUFAER could be
- and well-developed second language - could be _ as well.

4) HFRERS;

i  Bjk: paraphrase FFLERH By “RE" (1 GiF)
FELER

@As second language learning gains its increasing prevalence in both primary and
secondary schools, some educationalists recommend introducing foreign language studying
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as early as possible. @Despite controversies revolving around such a proposal, | argue that
the benefits outweigh potential drawbacks.

BEER

@In conclusion, it is desirable to introduce foreign language education into primary schools,
albeit with some potential challenges.

i EESW
@In conclusion, it is desirable to introduce foreign language education into primary schools,
albeit with some potential challenges.

. EBEXRTF

@As second language learning gains its increasing prevalence in both primary and secondary

)L

schools, some educationalists recommend introducing foreign language studying as early as
possible. @Despite controversies revolving around such a proposal, | argue that the benefits
outweigh potential drawbacks.

@ The advantages of initiating the primary-school education of foreign languages are
undeniable. @The first benefit is that early exposure to a nonnative language facilitates
children’s acquisition of it: @primary school students' brain mechanisms are well accustomed
to acquiring languages with maximum speed; @this speed, however, will experience a drastic
decline with the advent of adolescence, with a slim possibility of being reversed. @&Secondly,
early immersion in a foreign language fosters pupils' multicultural competence and
interdisciplinary perspectives, two core abilities indispensable for secondary studies. @In the
long run, those aptitudes would benefit students' academic achievement at college and even
occupational development, and this is the third argument in favor of elementary exposure to
a second language.

@O There are, however, some disadvantages. @ Effective foreign language teaching and
learning is premised on an advanced interactive communicative studying environment, which
requires active participation from pedagogical experts. @Primary school teachers, however,
are mainly generalists with limited expertise in second languages teaching, so they may
deliver lessons with an old-fashioned rote-learning approach, which hampers the natural
acquisition of foreign languages and stifles students’ creativity. @Paying extra for specialists
for the classes may exert unexpected financial pressure upon schools and parents, especially
those in developing regions. @These obstacles, however, could be tackled if governmental
assistance was introduced so that the economic burden could be removed and well-
developed second language curricula could be guaranteed as well.

@In conclusion, it is desirable to introduce foreign language education into primary schools,
albeit with some potential challenges.
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BEEEC 4R
AFHE 144
18948 286 words
EE¥D: 8

h. RBHERRES

FFLE paraphrase (H5) BB +&XZS

RSETREM: 1) advantage % ; 2) disadvantage E%; 3) —H
% (EE—fEe, RAFEERm 4 E R EE)

HiE)Ex 1 06 BETEA
#0000 [3EA]. EBhRHE—SEE]. [TUEEHRMNGT]
HNEZHEE

HE)Ex 2 Gl

ERE paraphrase FF3kEx PRy RS

N IBEERRESE

Hig)Ex 1
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HiE)Ex 2

‘t\ g%ﬂ

In some cultures, children are often told that they can achieve anything if they try hard
enough.

What are the advantages and disadvantages of giving children this message?
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Dayl2 X{EX: Two-View

RnAY

_— H —
. BHEET
You should spend about 40 minutes on this task.

Write about the following topic:

longer pay attention to it.

Discuss both these views and give your own opinion.

Some people say that advertising is extremely successful at persuading us
to buy things. Other people think that advertising is so common that we no

Give reasons for your answer and include any relevant examples from your own

knowledge or experience.

Write at least 250 words.

BEXKIR: Q5 15 E-Test 3

—. EBpR

BREflE: 40min
B+ BESRSMT4: 5min

BSE: 32min (5min+12min+12min+3min)

e

¥Z: 3min

=. BEE®

clk

1. RMZHE

’,

X

1) BEGEH

~
C
~N7

4 B (13 aigE)
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D kB 2 AHE

@ HiER1 5EE (ED)
@ HiER 2 5EE (ED)
@ GRE 1AE

2) BT

> 250 words (B 300 words)
1 FF3LE%: 60 words

HiEE% 1: 100 words

HriE]E% 2: 100 words
ZEREER: 40 words

2. PEREE

SIS

1) FkEE&X

i Bjk: paraphrase (E) BB +&kE

#H . Some people say that advertising is extremely successful at persuading us to buy things.
Other people think that advertising is so common that we no longer pay attention to it.

Discuss both these views and give your own opinion.

M5 People seem to have contradictory views concerning advertisements' influence on us:
some argue that advertising creates a considerable impact upon people's purchase
decisions; others, however, consider their ubiquity makes them less influential.

7S While | acknowledge the validity of the former perspective in many circumstances, |
am more sympathetic to the latter one, believing that in most scenarios, current advertising
is too commonplace to arrest our attention.

i EESW
P H : Some people say that advertising is extremely successful at persuading us to buy things.

Other people think that advertising is so common that we no longer pay attention to it.

Discuss both these views and give your own opinion.

H®E: People seem to have _ _ advertisements' influence on us:
SOREIERGUER aclvertiing EEaiES A GONBIAETABIEIMPAERUBEA peopl's purchase
decisions; _ their ubiquity makes them less influential.
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- While | acknowledge the validity of the former perspective in many circumstances, |
8 more sympathietic o the latter one. Believing thatin MOsESCEnarios. current advertising

is too commonplace to arrest our attention.

2) FEE 1 5%

i BX: B —MYS, 554AiF (E4)
i BB5iER?

FOE: BETAA

£ 2 L=

£O4a: Eh?2

£O4: BRI

#£O5: B4

#O0G): BETA

%4 1

£O4a: 2

FOOT: 1 3+6lF

=7

#OG). BETAA

F£OOT: E 167

FOOT: Eh 267

=7

#OG): BETAA
#0005 EH 1+ — ST
£ 2

R

#O0G): BETAA

#0000 [Eh]. [Baf—SHEE]. [TUEEHNGF] HERAE

@On the one hand, advertisements can sway customers' opinions for several reasons. @
Firstly, advertisers are adept with various advertising strategies to capture consumers'
attention and further manipulate their buying behavior. ®@Compare-and-contrast
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strategies, celebrity endorsement, and previous customers' testimonials, for example, play
vital roles in advertising and prove to be effective in many cases; @some sellers even tap
into psychology fields, studying customers' subconscious and hypnotizing them into buying
the product in a subtle yet efficacious way. @Secondly, the information gap between sellers
and buyers is also responsible for an advertisement's effectiveness. @The less information
concerning the product users gather prior to a transaction, the more vulnerable they may
be to the dazzling advertising slogan.

FOE: BEFEA

#0004 [Eh1]. [3Bh 1 6F x 2]

#0049 [BH2]. [3h 2 HE—SERE]

i IEEO

@On the one hand, advertisements can _ for several reasons. @
Firstly, advertisers afeladeptiwith various adVerising Strategies to Captlire! consumers!
attention and urther manipulate their buying behavior. @Compare-and-contrast strategies
celebrity endorsement, and previous customers' testimonials. for example. play vital roles in
advertising and _ effective in many cases; @some sellers even - psychology
fields, studying customers' subconscious and _ the product -
_. @Secondly, the _ between sellers and buyers is
also responsible for an _ @The less information - the

product users gather - a _ the more - they may - the -
advertising slogan.

3) HEK?2 5%

i Bik: tAE_FNS, 55 aE (ED)
i 5 AEMNRHN E—EBEE—H

@O0n the other hand, advertisements, even the artful ones, are so widespread that they may

fail to command as much attention as we assume. @Firstly, the current society is replete
with advertisements, and this makes it extremely hard for any single one to stand out and
retain enduring popularity. @Secondly, while every seller spares no effort in brainwashing
his/her target customers with appealing slogans, customers also build immunity to
seemingly attractive commercials. @My anecdote serves as a compelling example: when |
need to buy something over 100 pounds, | collect comprehensive information concerning
the product from mixed sources and always try to make decisions based on logical analysis
and rational justification instead of on emotions or impulses. @Finally, we must admit that
some misleading and even fraudulent advertising does exist, ®and once the
misinformation is discriminated and debunked, those false advertisements will end up
repelling potential customers instead of attracting them.

FO: BEIEA
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%075 [#H 1]

#0045 [Eh2]. [3Eh 2 1sF]

#0045 [Eh3]. [ 3 Mt —5HE]

i IBEST

@On the other hand, advertisements, _ are so widespread that they may

- - as much - as we - OFirstly, the current society -
- advertisements, and this makes it extremely hard for any single one to -
Fetain enduring popularity. ©Secondly, while every seller spares no effort in _
his/her _ with _ customers also _
_. @My anecdote serves as a compelling example: when |
need to buy something over 100 pounds, | collect _ _
the product from _ and always try to make decisions based on _
and _ instead of on _ @Finally, we must admit that
some _ does exist, @and once the
misinformation is _ those _ will -
- _ instead of attracting them.

4) EEEREX

7&: paraphrase FFLERFRY“RE” (1 4A1iF)

dn

i
pi

@People seem to have contradictory views concerning advertisements' influence on us:

R

some argue that advertising creates a considerable impact upon people's purchase
decisions; others, however, consider their ubiquity makes them less influential. @While |
acknowledge the validity of the former perspective in many circumstances, | am more
sympathetic to the latter one, believing that in most scenarios, current advertising is too
commonplace to arrest our attention.

HREK

@ In conclusion, while some people may be susceptible to flamboyant advertising, the
influence of advertisements is exaggerated in most circumstances.

i EEOW

©in conciusion, while some people oy BENSISEERUBIENE BMBEYANUEREENG. -

influence of advertisements is _ in most circumstances.

. EXRETF

@People seem to have contradictory views concerning advertisements' influence on us: some

JU
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argue that advertising creates a considerable impact upon people's purchase decisions;
others, however, consider their ubiquity makes them less influential. @While | acknowledge
the validity of the former perspective in many circumstances, | am more sympathetic to the
latter one, believing that in most scenarios, current advertising is too commonplace to arrest
our attention.

@On the one hand, advertisements can sway customers' opinions for several reasons. @
Firstly, advertisers are adept with various advertising strategies to capture consumers'
attention and further manipulate their buying behavior. @Compare-and-contrast strategies,
celebrity endorsement, and previous customers' testimonials, for example, play vital roles in
advertising and prove to be effective in many cases; @some sellers even tap into psychology
fields, studying customers' subconscious and hypnotizing them into buying the product in a
subtle yet efficacious way. @Secondly, the information gap between sellers and buyers is
also responsible for an advertisement's effectiveness. @The less information concerning the
product users gather prior to a transaction, the more vulnerable they may be to the dazzling
advertising slogan.

@On the other hand, advertisements, even the artful ones, are so widespread that they may
fail to command as much attention as we assume. @Firstly, the current society is replete with
advertisements, and this makes it extremely hard for any single one to stand out and retain
enduring popularity. &Secondly, while every seller spares no effort in brainwashing his/her
target customers with appealing slogans, customers also build immunity to seemingly
attractive commercials. @My anecdote serves as a compelling example: when | need to buy
something over 100 pounds, | collect comprehensive information concerning the product
from mixed sources and always try to make decisions based on logical analysis and rational
justification instead of on emotions or impulses. @ Finally, we must admit that some
misleading and even fraudulent advertising does exist, @and once the misinformation is
discriminated and debunked, those false advertisements will end up repelling potential
customers instead of attracting them.

@ In conclusion, while some people may be susceptible to flamboyant advertising, the
influence of advertisements is exaggerated in most circumstances.

BERER 4B
BFHE: 154
18941 351 words
EEVD: 9
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WRITING TASK 2

You should spend about 40 minutes on this task. Write about the following topic:

Some people believe that allowing children to make their own choices on
everyday matters (such as food, clothes and entertainment) is likely to result in a
society of individuals who only think about their own wishes. Other people

believe that it is important for children to make decisions about matters that
affect them.

Discuss both these views and give your own opinion.

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

84



MEFKN 16 REBSEMEE

Day13 A{EX: Agree-Disagree %Y

. BHRET

You should spend about 40 minutes on this task.

Write about the following topic:

Many manufactured food and drink products contain high levels of sugar,
which causes many health problems. Sugary products should be made more
expensive to encourage people to consume less sugar.

Do you agree or disagree?

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

BENR: Q5 16 E-Test 3
Agree-Disagree 51 B 354k :

In the future, nobody will buy printed newspapers or books because they will be able to
read everything they want online without paying.

To what extent do you agree or disagree with this statement?

BEKIRE: Q7% 15 E-Test 2

—. EEPRE

HEFE: 40min
Hal+ REBSRST4: 5min
BE: 32min (5min+12min+12min+3min)

N

¥Z: 3min
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1) BRETEE

%

4 B (13 E)iE)

@ FKE: 24E

@ FERL 5aiE (ED)
@ rFEg 2 5aiE (D)
@ HRE: 1EE

>250 words  (EIX: 300 words)
1) F3LE%: 60 words

fEEk 1. 100 words

fEEk 2. 100 words

SIEIS

FZEREY: 40 words
2. PEREX
1) FLEEE

i B3k: paraphrase (BE) BB +kS

AR i% 3 E’]—I‘E‘E'I“_{' 1) ?‘Eéﬂ%ﬁ“ﬁﬁ; 2) EERX}FE; 3) HLREBLIRM (&

@ E: Many manufactured food and drink products contain high levels of sugar, which causes
many health problems. Sugary products should be made more expensive to encourage
people to consume less sugar.

Do you agree or disagree?

H®E: Itis true that processed foods and beverages with excessive amounts of sugar
contribute to various illnesses.
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7S However, | completely disagree with the proposal to raise the price of sugary
products; in my opinion, it can generate multiple undesirable consequences, and we can
adopt several alternatives to address the health-related issues.

i EEOM

=N I\/Iany_ contain high levels of sugar, which causes

many health problems. Sugary products should be made more expensive to encourage
people to consume less sugar.

Do you agree or disagree?

H®E: Itistrue that _ with excessive amounts of sugar

contribute to various illnesses.

RS However, | completely disagree with the proposal to raise the price of sugary
products; in my opinion, it can generate multiple undesirable consequences, and we can
adopt several alternatives to address the health-related issues.

2) FEE 1 5%

i Bk SHE-{HA (BEFL), 55468 ()
i BB5EAER?

040 RETEL)
£ B 1
O EH2
#=@7%5: AR 3
#£@7%5: B4

#OG). BETAA
£4a: 1
£O4a: 2
EOO5): I 3+hlF
=7

#O0G): BETAA
OO EH 1447
EOOT): I 247
=7
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EOE: BEFaA

FOOO5): B L+ —HREGT
£O4: Eh?2

thEZ:

EOE: BEFaA

£00004: [Eh]. [Baf#—sEE]. [TEEHNGF] NERAE

@The government's interference in sugary products’ prices, in my opinion, could bring
about many unintended and negative consequences. @Firstly, families with a limited
budget may not be able to afford a variety of food and drinks that contain sugar. @For
example, we can imagine a poor mother's sorrow when she struggles between the desire to
buy her little daughter a birthday cake and the frustration from the prohibitive price. @
Secondly, once the sugar ratio in a product becomes an influential factor in its price, some
manufacturers might deliberately put gratuitous sugar content into the food so that extra
profits can be guaranteed. @This may be counterproductive to handling the health issue
mentioned in the task, giving rise to harmful diseases, especially to people with a generous
budget but limited awareness of the saccharin in their desired food.

EQE: BEEAA

#0045 [ 1], [3EH 1 06F]

£OOT): [ 2], [ 2 HEE—SERE]

il EEEW

a) mBEZEEINEN. FE [BH] + (BHA#E—THERE] + [6F]
b) GIFEFMERR. #iE. H5h. 5. BCHBIFRIFA.

iv ESS

OThe _ in sugary products’ prices, in my opinion, could _
many nintended and fegative consequences. @Firstly, families with alimited budget may

not be able to afford a variety of food and drinks that contain sugar. @For example, a poor
mother's sorrow when she _ the desire to buy her little daughter a birthday

cake and the frustration from the _ @sSecondly, once the - in a
product becomes _ in its price, some manufacturers might _ put
_ into the food so that _ can _ @This may
_ the health issue mentioned in the task, _
harmful diseases, especially to people with _ but _ of the
- in their desired food.
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3) FEE 2 Bk

i B%: BEHE—/12ia (BEFAL), B549E (ED)
i 5 AENRHNLE—BRs—#

@There are many other options that can better tackle the health-related problem
mentioned in the task. @Firstly, compared to an abrupt price increase in sugary products,
health talks in supermarkets that shed light on the potential risk of consuming sugary
products might function better. @Secondly, the salesmen/women in the stores can also
provide health-related suggestions when customers show potential interest in purchasing
food with excessive amounts of sugar. @Last but not least, labels on sugary food and
drinks should be informative enough to alert the customers to the inherent dangers,
increased vulnerability to diabetes, cardiovascular disease, and heart attack, to name a few.
@Since many people flinch at cigarettes with alarming slogans on the covers, we can also
expect them to shun sugary products with similar warning signs.

EOE: BEFEA

£O4: [EH 1]

£O4: [EH 2]

F£OOT: [ 3], [ 3 HEE—SERE]
i EEO

@There are many other options that can better _
mentioned in the task. @Firstly, compared to _ in sugary products,
health talks in supermarkets that _ the _ of sugary
products _ @Secondly, the salesmen/women in the stores can also
provide health-related suggestions when customers _ in purchasing
food with _ @Last but not least, labels on sugary food and
drinks should be _ enough to - the customers l the _
increased vilnerabilty to diabetes.cardiovascular disease, anc heart atack to name a few
alarming slogans

@Since many people - cigarettes with on the covers, we can also

expect them to - sugary products with similar _
1) HEBRE®X

i  Bjk: paraphrase FFLER iy “RE" (1 AiF)
FELER

@it is true that processed foods and beverages with excessive amounts of sugar contribute
to various illnesses. @However, | completely disagree with the proposal to raise the price of
sugary products; in my opinion, it can generate multiple undesirable consequences, and we
can adopt several alternatives to address the health-related issues.
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BEER

@In conclusion, | argue that a price rise for sugary foods is liable to invite various problems,
and we can resort to plenty of alternatives to make sure that people steer clear of the risk of
excessive sugar consumption.

i EESW
@In conclusion, | argue that a price rise for sugary foods s liable to invite various problems,

and we can resort to plenty of alternatives to make sure that people steer clear of the risk of
excessive sugar consumption.

U, EXRT

@t is true that processed foods and beverages with excessive amounts of sugar contribute
to various illnesses. @However, | completely disagree with the proposal to raise the price of
sugary products; in my opinion, it can generate multiple undesirable consequences, and we
can adopt several alternatives to address the health-related issues.

@The government's interference in sugary products’ prices, in my opinion, could bring about
many unintended and negative consequences. @Firstly, families with a limited budget may
not be able to afford a variety of food and drinks that contain sugar. @For example, we can
imagine a poor mother's sorrow when she struggles between the desire to buy her little
daughter a birthday cake and the frustration from the prohibitive price. @Secondly, once the
sugar ratio in a product becomes an influential factor in its price, some manufacturers might
deliberately put gratuitous sugar content into the food so that extra profits can be guaranteed.
@This may be counterproductive to handling the health issue mentioned in the task, giving
rise to harmful diseases, especially to people with a generous budget but limited awareness
of the saccharin in their desired food.

@There are many other options that can better tackle the health-related problem mentioned
in the task. @Firstly, compared to an abrupt price increase in sugary products, health talks in
supermarkets that shed light on the potential risk of consuming sugary products might
function better. @Secondly, the salesmen/women in the stores can also provide health-
related suggestions when customers show potential interest in purchasing food with excessive
amounts of sugar. @Last but not least, labels on sugary food and drinks should be
informative enough to alert the customers to the inherent dangers, increased vulnerability to
diabetes, cardiovascular disease, and heart attack, to name a few. @Since many people flinch
at cigarettes with alarming slogans on the covers, we can also expect them to shun sugary
products with similar warning signs.

@In conclusion, | argue that a price rise for sugary foods is liable to invite various problems,
and we can resort to plenty of alternatives to make sure that people steer clear of the risk of
excessive sugar consumption.
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Some people claim that more waste is produced but not enough is
recycled. They say that to reduce waste and increase recycling,
governments should make legal requirements, and that this is the only
way.

To what extent do you agree or disagree?
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—., MBPXHE

Two-Part A%

You should spend about 40 minutes on this task.

Write about the following topic:

In some countries, more and more people are becoming interested in finding
out about the history of the house or building they live in.

What are the reasons for this?

How can people research this?

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

Advantage-Disadvantage F1&!

In some cultures, children are often told that they can achieve anything if they try hard
enough.

What are the advantages and disadvantages of giving children this message?

Two-view FE

Some people say that advertising is extremely successful at persuading us
to buy things. Other people think that advertising is so common that we no
longer pay attention fo it.

Discuss both these views and give your own opinion.

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.
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Agree-Disagree %!

In the future, nobody will buy printed newspapers or books because they will be able to
read everything they want online without paying.

To what extent do you agree or disagree with this statement?

—. E%IEB

1. RESE: 40min

B+ BESRSHA: Smin

E1E: 32min (5min+12min+12min+3min)
¥E: 3min

=. B%EEE&X

REHE

> won

=
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1) BEEH

4 B (13 E)iE)

® FLER 24iE
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@ hEg2 5aiE (ED)
@ ZHRER 149iE
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2) BT

> 250 words  (EI: 300 words)
A1) FFLER: 60 words
thia]E% 1: 100 words

@)
@ k& 2: 100 words
@

ZEREE%: 40 words

2. PEREX

FFLE paraphrase (H5) #E+&KRS
fialER 1 05 BETHA
000045 [Bh]. EBhamE—S®EE]. [TIEEHRNGIT]
NERAE
a2 El=
ZERE paraphrase FF3kE& P RY RS
g b
24 N -l;lzﬁ*;ﬁ/ﬁ
Task 1. =ARA,
Response |,  oxmpzI@ENE— TEHE.
(FH B &

&)

In the future, nobody will buy printed newspapers or books because they will be able to
read everything they want online without paying.

To what extent do you agree or disagree with this statement?

Cohesionand | 1.

Coherence

GERM) 2.

B ERE

@n: Firstly; Secondly; Thirdly-

5

%A Such a policy will benefit students, and they will--
EIPEAE
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%A Such a policy will benefit students, and those benefits:-
BXHE

Zn: Such a policy will benefit students, and those advantages:

Lexical
resource

(D)

RIREFRIK (HIRR)

People seem to have contradictory views concerning advertisements' influence on
us:

| acknowledge the validity of the former perspective in many circumstances, | am
more sympathetic to the latter one, believing that-

ERE AR EBIERIR" (FHIRE)
tn: FHE [g)“advertising”

5 advertising #HXA9E 5 advertisements; commercials; celebrity endorsement;
customer testimonial; target customers; sway people’s decisions:-

7 9270 8/9 SHYZEFE: collocation (BEIEEE) HuthiEt
secondary studying vs secondary studies

smooth foreign language teaching vs effective foreign language teaching

Grammatical
Range

and accuracy

(E%)

A BN
Error-free a] F &
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h. #BFEW

1.

1)

1)

2)

B :

RERMER
MR EHI M 4 EAB NG, PRE—MERNERER (T

WmAEZFRRBBBATRNE, BHLELERE)
EiE 4 BAEXEN EEER]. (B B4RMR] (3 %I
BR+AE)

B ENEZE, TUZRE [FARER] MESFREA. (RERAD
ezvd [#HE]. [T&E] [BR]. [£7E] OB ERE
L BT [Bx]. DERE]. [£5F] NEFTEFRERK)

Z3IMER
[FRREEX%I], EL4E (W 4 MEE)
[REE£X%3], ZED4F (WK 4 FEE)

(SI#F) BEFB FMEERE DKL

(40 C5-1 %7~ Cambridge 5-Test 1, B} {&I#FE HER Testl))
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Dayl5 /HFRISIRE . IMEXHERIFSAIRIIE(E

. BHRET

You should spend about 20 minutes on this task.

The chart below shows the results of a survey about people’s coffee and tea
buying and drinking habits in five Australian cities.

Summarise the information by selecting and reporting the main features, and
make comparisons where relevant.

Write at least 150 words.
Coffee and tea buying and drinking habits in five cities in Australia

70%

65% 4

Percentage of city residents

Sydney Melboumne Brisbane Adelade Hobart

B Bought fresh coffee in last 4 weeks
Bought instant coffee in last 4 weeks
[l Went 1o a café for coffee or tea in last 4 weeks

BHEFRIR: SIFFE 15 F-Test 1
e .}}l. = —
—. ZRARfiER

Z=Hl—
GEEY
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In the current society in which people have busy life and work, coffee and tea play an
increasingly import role in keeping them energetic. Not only in China, but also in other places
around the world, coffee and tea enjoy great reputation. The chart shows us some information
about how much people like coffee and tea.

==

[Detail E&3%]

It is noticeable that people Melbourne most frequently went to a cafe for coffee or tea in the
last four weeks, even more frequently than people in Sydney did. The reason behind this
phenomenon may be that people in Melbourne lived a more leisurable life, allowing them to
go to a café more often.

Z=H=

[Detail E%3%]

In Melbourne, the percentage of people who went to a café without hesitation for coffee or
tea in the last weeks was surprisingly 62%; in contrast, the proportion of people who bought
instant coffee was 42%, forming an interesting contrast to the previous group. In addition,
nearly 47% of the residents had to buy instant coffee in last 4 weeks.

=5l

[Overview EX]

It is clear that Adelaide has the smallest number of people in all three categories, namely the
people who bought fresh coffee, the ones buying instant coffee, and those who went to a
café for coffee or tea in the past 4 weeks.

e F

[Detail E&7%]

In Sydney, in the last 4 weeks, nearly half of its people prefer fresh coffee, and about 44% of
its population like instant coffee better; as for people who go to a café for coffee or tea, the
percentage is approximately 61% .

ZHl7<

[Detail E&7%]
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In Melbourne, the “Bought fresh coffee in last 4 weeks” part is 42%; 46% bought instant coffee
in last 4 weeks, and the last bar is 63%.

£

[Detail E&3%]

In Sydney, in the last 4 weeks, nearly half of its people preferred fresh coffee, and about 44%
of its population liked instant coffee better; as for people who went to a café for coffee or tea,
the percentage was approximately 61% .

=61\

In Melbourne, over 60% of the people went to a café for have coffee or tea in the last 4 weeks,
but, much less people bought instant coffee, the number was approximate 47%. And the
percentage of people who bougt fresh coffee was 42%.

=. FREFIYE

Z=l—

(73]

In the current society in which people have busy life and work, coffee and tea play an
increasingly import role in keeping them energetic. Not only in China, but also in other places
around the world, coffee and tea enjoy great reputation. The chart shows us some information
about how much people like coffee and tea.

ARBEEENR, REEFNHEHARIEAERT,

=H=

[Detail E&7%]

It is noticeable that people Melbourne most frequently went to a cafe for coffee or tea in the
last four weeks, even more frequently than people in Sydney did. The reason behind this
phenomenon may be that people in Melbourne lived a more leisurable life, allowing them to
go to a café more often.

AFEREBELETENERER, AFEEW R RRARET,
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E=hH=

[Detail B%3%]

In Melbourne, the percentage of people who went to a café without hesitation for coffee or
tea in the last weeks was surprisingly 62%; in contrast, the proportion of people who bought
instant coffee was 42%, forming an interesting contrast to the previous group. In addition,
nearly 47% of the residents had to buy instant coffee in last 4 weeks.

ABEAEHN S ENE R EARE, RABFEEWRAFEATNT,

el

[Overview E&]

It is clear that Adelaide has the smallest number of people in all three categories, namely the
people who bought fresh coffee, the ones buying instant coffee, and those who went to a
café for coffee or tea in the past 4 weeks.

HIREMREIER.

PEINZEMETAOFRALOLLSE, MARENADEE.

e ]E

[Detail E&53%]

In Sydney, in the last 4 weeks, nearly half of its people prefer preferred fresh coffee, and about
44% of its population tike liked instant coffee better; as for people who ge went to a café for

coffee or tea, the percentage _ .
B SR
AMNEPHER T ELZENEE, FEALENS.

(X TEIEA S MR, MEXZERD, RO MUERRAENTS (FRr—mERMHAR),
W UERTENT (FREEEISTEREN). REUAREREE, XZHEXHNNTE
F—, TRZPEVRTHE)

F=HI73

[Detail E%3%]

In Melbourne, the “Bought fresh coffee in last 4 weeks” part is 42%; 46% bought instant coffee
in last 4 weeks, and the last bar is 63%.

HEREMREEE, TIMERHRE, SBETIEIER, IBERE BXARE.
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BRE:

In Melbourne, 42% of its people bought fresh coffee in the last 4 weeks; 46% of its population
bought instant coffee instead; another 63% of the residents chose to go to a café for coffee
and tea.

£

[Detail E&3%]

In Sydney, in the last 4 weeks, nearly half of its people preferred fresh coffee, and about 44%
of its population liked instant coffee better; as for people who went to a café for coffee or tea,
the percentage was approximately 61% .

BATHIEIE, REMIER.
SEXSE:

@In Sydney and Melbourne, the majority of people regarded cafes as the best choice for
coffee/tea consumption, with the corresponding figures being 61% in Sydney and 63% in
Melbourne. @A more significant proportion of residents in Melbourne (47%) chose to buy
instant coffee, compared to the percentage of those in Sydney showing a similar preference
(45.2%). @In contrast, those who preferred to buy fresh coffee constituted a slightly larger
part of Sydney's residents (44%) than the percentage in Melbourne (42%).

REERY 2% Sydney 1 Melbourne B94EE S 7 ELER;
HE I EXT Sydney F1 Melbourne BIAR[E S T L3 .
HEEE 7RI E, DA ZZE LR NRERE DR,

=61\

In Melbourne, over 60% of the people went to a café for have coffee or tea in the last 4 weeks,
but, much less people bought instant coffee, the number was approximate 47%. And the
percentage of people who bougt fresh coffee were 42%.

BEERRAZ . (—HBRERAZEEER TRSBEXESNED 5 7)

1) have—having

2) but FHEMNESEE

3) less—fewer (f&1HTI£1#18 people A fewer)

4) coffee FEMIESHHANFS, HETE the number BIAN_E and
5) approximate—approximately ({&iH%F 47%, HEMHEE)
6) And £, the KEEFHT

7) bougt HEiEiR, NiZ2Z: bought
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8) were—was, 5 percentage BB TR

RBR R 5 {8

JU

N

1920 and 2019.

make comparisons where relevant.

The charts below show the changes in ownership of electrical appliances and
amount of time spent doing housework in households in one country between

Summarise the information by selecting and reporting the main features, and

Write at least 150 words.

Percentage of households with electrical appliances

(1920-2019)

w 100 o i s -0
% 90 o _-0=""
- -
= §o
s 50 &
e 40 4%
g 30 o’
g 20
s 10
. g Qo
1920 1940 1960 1980 2000 2019
Year
I —e— Washing machine ©- Refrigerator -0~ Vacuum cleaner l

Number of hours of housework™ per week,

per household (1920-2019)

| >
o

f§ 40
53 0
a3

E” 10
z 0

1920 1940 1960 1980 2000 2019

Year

-0~ Hours per week l

*housework = washing clothes, preparing meals, cleaning

BHEFRR: SIFFE 16 E-Test 1
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—H- —_—
ii\ ﬂgjtﬁi'\

iR, FEAXBHHCHXEZRRR, RERER, BETARRIIZEHIEREHE
XELERHK.

Overview Ex

Detail Z3% 1

Detail FZ3% 2
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Day16 /FRISIRE . KIEXHERIFSAIRITE(E

. BHEHET

You should spend about 40 minutes on this task.

Write about the following topic:

Many manufactured food and drink products contain high levels of sugar,
which causes many health problems. Sugary products should be made more
expensive to encourage people to consume less sugar.

Do you agree or disagree?

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

BHEFKE: S5 16 E-Test 3
—_— Yy —_—
—. ZREfRBRTF

Z=l—
GEEY

With the fast development of technology, there has been an increasing concern for people’s
health. Too much sugar in food could result in various health issues:

==
[FF3kEx]

It is true that excessive amounts of sugar could lead to various diseases. However, | argue that
people’s diseases come from a lot of reasons, and we can use other methods to keep healthy.
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E=hH=

[&x]
It is true that excessive amounts of sugar could lead to various diseases. While | admit that

making sugary food and drinks more expensive may be effective in some cases, in most cases
it will bring about negative results.

On the one hand, there are undeniably many benefits from this proposed policy. Firstly,
HOOKKIHKXIXKAKAKHIAIIHKIIKIKIIIKHKAIHIAIIHKIIKIKHKIIIIHIIHIIHKIIKIKIKIIIHIHIHIIHIKIIIIIKIIKIXAIKAKAKAKK
RXXXXKXKK KKK XXX KIKKKKKKAKXAKKK . Secondly, XXXXXXXKIIKIKIKKXKXXXXXIXEXX XX XXXXX
)OO0 OV 9.9.9.000000000 00000000 0.0.0.9.0.9.0.0.00900000 0 0 LR LT+ I 0000004
HOKKHKIHKXIXKAKHKHIAIKIKIIKIKIIIKHKHIHKIIKIIKIKIKIIIHIHKHIIIIKIIKIKIKIIIAIIHIIIIKIIKIKIXIKIXAIAKAKAKK
HOKKKIXHKXIXXXKKKKKKKKKXKX.

On the other hand, there might be negative results. Firstly, XXX)XXXXXXXXXXXKXXIXXXXXKX
XXXXXXXXXXXXXX. Secondly, XXXXXXXXXXXXXIIKXXKKKXIXKIIKIXXKXKXKXEX KKK XXKKK
PO SO OOV OO0 00000000000.0.08

In conclusion, while the proposal sounds reasonable, it will result in more undesirable
consequences than benefits.

=5l

[ iaEz]

On the one hand, raising sugary food'’s prices may be useful. For example, in a supermarket
near my home, -

e F

[ aex]

As far as | am concerned, | argue making sugary products more expensive is not the only way
to solve the problems. First, salesmen in supermarkets can provide some advices for customer
about sugary foods are not healthy. For example, the salesman in the store near my home
often give indispensable advice for me, even though the advice sometimes is wrong. In
addition, the cover of food and drink can have some information to warn people, so, people
will know its dangerous for health and will don't eat it. Last but not least, more health food
can be provide, therefore people can have more choices.
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=. FRERFIME

Z=Hl—

(73]

With the fast development of technology, there has been an increasing concern for people’s
health. Too much sugar in food could result in various health issues:

FE=ZEL T+ —HEEER, SE5C
1) FABATEEES
2) IMBAA: a) FEFHZHIR there has been an increasing concern for people’s health,

AT RATHN RV SEEREE, 2) BB HLFIREXHEM technology B1E
(BES$

==

(73]

It is true that excessive amounts of sugar could lead to various diseases. However, | argue that
people’s diseases come from a lot of reasons, and we can use other methods to keep healthy.

R

FAEMNERARBEMNEERE R EMHREYHMIEUEILAIZEL ZHES", MAZEN
B AMNBRBRNEFRZIRETA", MR BT ARMINELBNRIFRE .

F=hI=

[£X]
It is true that excessive amounts of sugar could lead to various diseases. While | admit that

making sugary food and drinks more expensive may be effective in some cases, in most cases
it will bring about negative results.

On the one hand, there are undeniably many benefits from this proposed policy. Firstly,

) OGO OO O 0090000090000 0000000000 000000009000 00000000000 0000000000
)00 000000000 0000000000 0 00O ATV oo VAN OO00.9.9.0.0.0000000 0000 0.090.9.9.9.9.9.9.9.4
)00 000000000 099.9.9.00.0000000 00000000 000.0.0.0.0.0000 00000 0 MR (e IV 0000004

) OGO 00OV 000009009090000 0000000000 0000000090000 00000000000 000.0.000.0. 0
XXX X XXX IKIKIHIHKHKKKAKKKX.

On the other hand, there might be negative results. Firstly, XXXXXXXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXX. Secondly, XXXXXXXXXXXXXXXKIXKIXHXIIIIIIKIKXIXEXXIXIXIXX XXX XXKKX
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) 99.9.0.0.99.9.9.0.0.99.9.0.0.099.9.0.9099.¢

In conclusion, while the proposal sounds reasonable, it will result in more undesirable
consequences than benefits.

TFRERRS PEEET, EEAINERREL.

MIFRBMERERTUEEL, AXMNIHNIZE: SHEVUAE—LEE, BREEFX.
e rpiEl R AIRIES, B —EEE NRIEREN1ZD T EREARX " HREE. B X3
TRIGFHER.

25l

[ aez]

On the one hand, raising sugary food'’s prices may be useful. For example, in a supermarket
near my home, -

FE BB ARTED .
FPEEBRMNRERE: [F849)] + [EBH] + [BAF] + [HF].
BRfE:

On the one hand, raising sugary food’s prices may be useful. Firstly, many people are
indeed sensitive to prices, especially the ones with a limited budget. Once the price sees a
small increase, it may keep them away from the product. For example, in a supermarket
near my home, -

e F

[ iaEz]

As far as | am concerned, | argue making sugary products more expensive is not the only
way to solving the problems. First, salesmen in supermarkets can provide some advices for
customer about sugary foods are not healthy. For example, the salesman in the store near my
home often give indispensable advice for me, even though the advice sometimes is wrong.
In addition, the cover of food and drink can have some information to warn people, so, people
will know that its dangerous for health and will don't eat it. Last but not least, more health
food can be provide, therefore people can have more choices.

BEBERAZ . (NLENEIFH#EY, £XEDTEREE 5 7))

1) Asfaras|am concerned (FkiAA) #largue (FihA) REB—EIT], EEXES
) making BIAI— that (PHEIBFH, FIBMNEM that —AZAEEE)

3) solving—solve (the way to do sth.)
)

First—Firstly (FA&Iid Firstly, Secondly, Thirdly 2 &+rAER FH%)
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5) advices—advice (advice ANTJ£Y), (& —pieces of advice

6) customer—customers (B IRAEDFHELREL, BEAFEE a/an/the/FeA1a M
MERIE, Wmy, his )

7) sugary foods are not healthy—sugary food’s danger to health (BJHERJ about RE T
about FE Rt HIFE)

8) give—gives (1 salesman = AFREEIER)

9) indispensable—valuable (indispensable EA“RNoJsiHE”", BEXAKTE.) X2ETH#
B RIFELA", FBIR.
10) Z#4 even though the advice sometimes is wrong, SBIXHRAB L.

11) the cover of food and drink can have some information to warn people iX4], HEZ
PXEFRAXNER (RYNHEITNE —EEENER), XEMNFE TRRIZA have,

MR %2 thereshould be some warning information on the cover of sugary food and drinks.

12) so [EHEHES KR

13) its—itis

14)  will don't—will not

15) provide—provided, #aESHHFEAT LS EER

16) therefore BTEI— and, Z{FEIE provide FEEMES X AN S, (therefore 2&iH,
A

FEEEZEANTENET)

v, — Ay e

BEE B SHRAKRD, AmEEmEEN—LEREHE, HP-TRAIHEHDN
BERE, XHUREY.

SIXAEAOD? 1

Firstly, instead of raising the price all of a sudden, we should have some health lectures in
supermarkets to explain the possible harm of eating too much sugary food; it might be better.

ELRHFREXFN? |

Firstly, compared to an abrupt price increase in sugary products, health talks in supermarkets
that shed light on the potential risk of consuming sugary products might function better.
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. AREE{EHEE

You should spend about 40 minutes on this task.

Write about the following topic:

In their advertising, businesses nowadays usually emphasise that their products
are new in some way.

Why is this? Do you think it is a positive or negative development?

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.

BEKIR. Q4% 16 E-Test 2

N. SEXET

TR, BEAREHFECHXEZRAR, RERER, IBTARR[QIIZFHLREHE
XELEREK

. BEXIESFEREZSE

Tk

Overview E&

Detail &% 1
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Detail 7% 2
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