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Some people argue that advertising can successfully persuade us to buy various
products; however, others believe that advertising is so widely seen that we do not
care about it anymore. While we may buy some items under the influence of
advertisements, | argue that they are so common that we may not even notice them in
many cases.

On the one hand, advertisements can influence us for several reasons. First and
foremost, companies are good at using advertising methods to draw our attention and
even control our behavior. For example, famous stars are often hired to speak for some
products, and we can also see users in the past recommend the products. Some
sellers even study psychology so that they can control our minds, making us buy the
product without noticing it. In addition, we sometimes buy things because we don't
have as much information as the sellers do. The less information we have, the easier
it will be that we are attracted to advertising.

On the other hand, in most cases, advertisements are so common that we fail to notice
them. First and foremost, there are so many advertisements in the current society that
it is hard for one advertisement to attract our attention. Additionally, even though sellers
will try to control our minds, we will also try to see through their methods. For example,
when | need to buy something over 100 pounds, | always gather various information
about the product and try not to be deceived by the seller. Finally, there are even some
fake advertisements, and if people discover the fake information in the advertisements,
they will keep away from them.

To put it in a nutshell, even though advertisements are attractive sometimes, in most
cases they are not as influential as we think.
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WRITING TASK 2
You should spend about 40 minutes on this task. Write about the following topic:

Some people believe that allowing children to make their own choices on
everyday matters (such as food, clothes and entertainment) is likely to result in a
society of individuals who only think about their own wishes. Other people
believe that it is important for children fo make decisions about matters that
affect them.

Discuss both these views and give your own opinion.

Give reasons for your answer and include any relevant examples from your own
knowledge or experience.

Write at least 250 words.
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importance of compromise and sharing) .
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(independent individual) .
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Whether children should be given enough freedom for decision-making has launched
a heated controversy. Some claim that excessive decision-making freedom may
contribute to selfish mindsets, while others regard it significant to cultivate the ability to
choose their daily matters. | agree with the latter opinion more.

Supporters approve of the first perspective for two primary reasons. First, letting
children decide on everything may make them ignore the importance of compromise
and sharing. It is not uncommon to see some kids fighting with other partners to
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scramble for toys, especially in their childhood. Once these selfish children grow up,
our society may have to witness numerous people who only think about themselves
while hardly considering others. In addition, paying overmuch attention to the trivia of
everyday life may make them fail to form a comprehensive perspective of important
issues and lose the overall vision.

However, the opponents would argue that the previous argument is untenable. On the
contrary, they feel it reasonable to develop children’s decision-making ability. The first
reason involves the spirit of independence. Specifically, if unable to make their own
decisions, children will not grow into independent individuals because they have
formed a habit of relying on their parents. Moreover, through daily decision-making by
themselves, kids can develop critical thinking and rational analysis, which will benefit
their career development in the future. Last but not least, based on a societal
perspective, only people with independent thinking can shoulder their responsibilities
for national construction.

In conclusion, plausible ‘as| the former argument sounds, | agree with the latter that
encourages adolescents to make their own choices on daily matters: only when they

learn to decide by themselves can they grow into people needed in a new era.
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