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The bar chart describes individual habits of both purchasing and drinking coffee and
tea in Sydney, Melbourne, Brisbane, Adelaide, and Hobart.

Overall, over half of the population in the 5 cities had a drinking coffee/tea habit.
Compared to buying coffee, either fresh or instant, people had an obvious
preference for going to a café directly in most cities.

Most people in Sydney and Melbourne, respectively 61% and 63%, were fond of
drinking coffee/tea in a café. Regarding coffee buying, compared to those from
Sydney (45.2%), more residents in Melbourne (47%) preferred buying instant coffee.
In contrast, 44% of Sydney’s residents loved fresh coffee better, surpassing 42% in
Melbourne.

In other cities, the café was still the best choice for most people except in Adelaide.
It was the only city where citizens felt more willing to buy instant coffee, instead of
enjoying themselves in the café. In Brisbane and Adelaide, the percentages of
residents who were inclined to buy fresh coffee were almost equivalent, both under
35%, lower than that in Hobart (38%). Drinking instant coffee was a prevalent
fashion in these cities, with at least one-half of residents as its followers.
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The chart shows the percentage of people in one country, by age group, who

visited one or more museums in 2006, 2011 and 2016.

Percentage of population who visited at least
one museum, by age group
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The bar chart compares people in various age groups who had the museum experience
in different years, respectively 2006, 2011, and 2016.

Overall, throughout the decade, only people between the ages of 55 to 64 went to a
museum less and less frequently. There was an acute increase in museum visitors
between 35 and 44 years old.
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In 2006, 35- to 44-year-old people visited the museums the least frequently, and only
one-fifth had such an experience. But ten years later, this age group took up the largest
share of the population (37%). Similarly, 25- to 34-year-old museum visitors witnessed a
steady rise by 6% across the decade. Moreover, the percentage of museum-goers from
15 to 24 years old experienced no obvious changes, with the figures clustering between
25% and 26%.

Over the same period, 45- to 54-year-old museum visitors occupied the smallest
proportion (20%) in 2006. But after five years, the share rose dramatically by 10% and to
30%, with the figure plateauing subsequently. By contrast, 55- to 60-year-old citizens
fancied museums most initially, whereas the percentage witnessed an irreversible
decrease to under 30% in the subsequent years. Likewise, the elderly over 65 years old
remained inactive museum-goers, with the corresponding figure being 22% in 2016.
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