








2.1 HBENE

- The following appeared in the opinion column of a financial magazine:

-« “On average, middle-aged consumers devote 39 percent of their retail expenditure to
department store products and services, while for younger consumers the average is only 25
percent. Since the number of middle-aged people will increase dramatically within the next
decade, department stores can expect retail sales to increase significantly during that period.
Furthermore, to take advantage of the trend, these stores should begin to replace some of

those products intended to attract the younger consumer with products intended to attract

the middle-aged consumer.”
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2.1 HBENE

- M The argument originated from a survey showing that M devote 39 percent of their expenditure to
DS, while the percentage of Y customers was merely 25.

- | In citing this, the author intended to inform us that M is a far more important/significant client group
to DS than Y ones.

- P However, lacking further assumptions to support the logical line, the evidence is disqualified to justify
the product-changing plan.

- E Consider, for example, M devote 1000 Dollars per month on their shopping list, while Y distribute
approximately 5000 Dollars for their monthly purchase. If this situation is true, then Y would surely play
a more important role than M in local retail market, therefore, the suggestion that Y products be
replaced by M products would be inappropriate.
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2.2 BHXE

- The following appeared in the editorial section of a local newspaper:

“In the first four years that Montoya has served as mayor of the city of San Perdito, the population
has decreased and the unemployment rate has increased. Two businesses have closed for each
new business that has opened. Under Varro, who served as mayor for four years before Montoya,
the unemployment rate decreased and the population increased. Clearly, the residents of San
Perdito would be best served if they voted Montoya out of office and reelected Varro.”
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- The following appeared as part of an article in the business section of a local newspaper:

- “Motorcycle X has been manufactured in the United States for more than 70 years. Although one
foreign company has copied the motorcycle and is selling it for less, the company has failed to
attract motorcycle X customers—some say because its product lacks the exceptionally loud noise
made by motorcycle X. But there must be some other explanation. After all, foreign cars tend to
be quieter than similar American-made cars, but they sell at least as well. Also, television
advertisements for motorcycle X highlight its durability and sleek lines, not its noisiness, and the
ads typically have voice-overs or rock music rather than engine-roar on the sound track.”
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- Advertisement = popularity ?
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- The following appeared as part of an editorial in a weekly newsmagazine:

- “Historically, most of this country’s engineers have come from our universities; recently, however,
our university-age population has begun to shrink, and decreasing enrollments in our high schools
clearly show that this drop in numbers will continue throughout the remainder of the decade.
Consequently, our nation will soon be facing a shortage of trained engineers. If we are to remain
economically competitive in the world marketplace, then we must increase funding for education—

and quickly.”
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- The following appeared in the letters-to-the-editor section of a local newspaper:

- “Muscle Monthly, a fitness magazine that regularly features pictures of bodybuilders using state-of-
the-art exercise machines, frequently sells out, according to the owner of Skyview Newsstand. To
help maximize fitness levels in our town’s residents, we should, therefore, equip our new

community fitness center with such machines.”
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